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Here, at impulse-buy price, is a new and ; ae — ' 
better way to shape and smooth hard and : es q ; 
soft woods, plastics, and soft metals. Cuts Here's the Secret! c siessistae tat 
far more rapidly and easily than abra- 150 holes per square inch § For extra sales, remove several units 


° f ‘ 1 : - form thousands of tiny steel | from display box, stand them on coun- 
sive paper of equivalent grit, scratches B cutters that c-e-t-v-e their [f ter or in window, hang them on peg- 
less, and absolutely will not clog. Snap- | way into surfaces. ~ board, or sell them from bins. 


in replacement sheets sell for 25¢, and a oe | 


can also be used wrapped around dowel, © Here's the Payoff! Three Assortments Your 


on wood block, or in bare hands. : Your — Selling Your 
Cost Price Profit 


_ A21 Counter Merchandiser— 1/2 doz. Red $3.60 $6.00 $2.40 40% 
It’s the © Devil 9S Holders each with 1 sheet of 


° ° _ Dragon-Skin plus 2 doz. individually 
hottest turnover item in years. | boxed sheets Dragon-Skin—No. DS}. 


Don’t miss a single sale. . ere ven ee 
> No. 9S—Display box of 1 dozen Red 


H | Devil 9S Holders each with 1 sheet 
Phone your jobber now: ; Dragon-Skin. Weight: 5 Ibs., 13 oz. 


DS1— Display box of 1 dozen individu- 
ally boxed sheets Dragon-Skin — No. 
DS1. Weight: 1 Ib., 6 oz. 


UNION, N. J., U.S. A. 
World’s largest manufacturer of painters’ and glaziers’ tools—Since 1872. 
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owers, sap plant vitality or cause 
other damage — when you use a Hayes garden hose sprayer. 

The Hayes mixes, proportions and applies spray materials automatically. It 
does the job more efficiently than any other type of garden sprayer made. And— 
at lowest cost per year of service! Approved by leading manufacturers of garden 
chemicals. Backed by seven U.S. Patents. Available at nursery & hardware dealers. 
HAYES GARDEN SPRAYERS: For insecticides, fungicides, crabgrass killers, fly, ant and termite 
control. In 114, 3, 4, 6 and 12 gallon sizes. From $2.95. HAYES LAWN SPRAYERS: For fertilizers, 
lawn moth solutions, fungicides, weed killers, herbicides, etc. In three handy models. From $2.95. 
Write for Free 20-page booklet on garden & lawn care — “How to Win the Battle of the Bugs” 


HAYES SPRAY GUN CO. + World's largest manufacturer of garden hose sprayers * Since 1934 
98 North San Gabriel Boulevard, Pasadena, California — Department | 
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THE LABEL ON STEEL THAT SELLS... g8) 


GOLDEN GRAIN BONANZA 


REAPS PROFIT-HARVEST FOR DEALERS! 


Look what they say... 


“Many of my customers have com- 

mented on seeing this new line of 

“Golden Grain” tools advertised in 
SUNSET MAGAZINE.” 

Kenneth V. Munro 

Munro’s West L. A. Hardware 

Los Angeles 25, Calif. 


“My customers have found the tools 
they want in the new USS line!” 

Bob Callahan 

Callahan Hardware Co. 

Los Angeles 4, Calif. 


“Many customers have remarked 

that the price range of these tools fits 
their pocket book.” 

Morgan Van Tine 

Van Tine’s Hardware & Paint Supply 

Inglewood, Calif. 

“My customers recognize the U. S. 

Steel name, and immediately asso- 

ciate it with quality.” R.C. Dietrich 

Cliffords Hardware 

Los Angeles, Calif. 

“They sell themselves! Customers 

have been waiting for these tools.” 

W. G. Fare, Mgr. 

Corona Hardware Co. 

Corona, Calif. 


“Golden Grain advertising brought 
new customers... helped store-wide 


sales!” Thomas V. Church 


Lamanda Hardware 

Pasadena, Calif. 

“The very tools I’ve been wanting! 
Never saw any so easy to sell.” 

Gifford J. Smith 

Smith Hardware 

San Gabriel, Calif. 

““My customers are really excited 

about these garden tools! I find that 

the U. S. Steel name is important.” 


Thomas M. Schwartz 
Sierra Madre Hardware Co., Inc. 
Sierra Madre, Calif. 


@ Dealers are making a real golden 
gain from these new tools! If you’re 
missing your share of this bonanza 
... write for our catalog of United 
States Steel’s complete line of 109 
GOLDEN GRAIN GARDEN TOOLS and 
get these profit-makers in stock! 
Listing also includes the VALENCIA 
BRAND... United States Steel’s line 
of 19 basic garden tools for your 
budget-minded customers. 


USS is a registered trademark 


cme recneamats United States Steel Products 
garden tools Division of | 


from your hardware 


or United States Steel 


5100 SANTA FE AVE., LOS ANGELES, CALIF. « 1849 OAK ST., ALAMEDA, CALIF. 
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New Irwin “hang-up” box 





sells on sight... boosts expansive bit sales 





bores 35 Stondord 
S88 holes 


Irwin Micro-Dial in new ‘Hang- 
Up" Box. Two sizes: No. 21 bores 19 
standard holes, 5% to 134”; No. 22 
bores 35 standard holes, % to 3”. 
No. 21 retails at $3.40 each. 
No. 22 retails at $3.80 each. 





IRWIN 
LOCKHEAD 


EXPANSIVE BIT 


bores 35 stondord 
site holes 


Irwin Lockhead in new “Hang-Up” 
Box. Two sizes: No. 1 bores 15 
standard holes, 5% to 112”; No. 2 
bores 35 standard holes, % to 3”. 
No. 1 retails at $2.90 each; No. 2 
retails at $3.45 each. 


Another Irwin first that keeps you in step with today’s 
modern and profitable trend to “sight selling.” Here now 
is a new and versatile “Hang-Up” Box that gives plenty of 
extra “eye and buy” power to Irwin Micro-Dial and Lock- 
head Expansive Bits. Here now is the convenient display 
you have always wanted to move even more of these “best 
sellers.” Simply hang on peg board, nail or pin. 


Small, handy, easy-to-use at multiple traffic points in 
your store. Profitable to use because Irwin’s new “Hang-Up” 
Box catches the eye, creates the urge to buy, boosts self- 
serve expansive bit sales. Depend that this timely Irwin 
selling help for hardware and building supply dealers is sure 
to add many more dollars to your cash receipts — and at no 
extra cost to you. Order Micro-Dial and Lockhead Expan- 
sive Bits in the brand new Irwin “Hang-Up” Box today. 


Free! New Irwin Catalog. The most 
complete and easiest-to-use wood-boring 
tool catalog ever. All Irwin bits and 
special features are illustrated. No 
searching for needed information. Saves 
ordering time, gives balanced stock rec- 
ommendations. Write Irwin, Wilmington, 
Ohio, today. 





Order from your Irwin wholesaler today 
The Irwin Auger Bit Company 
at Wilmington, Ohio, USA, since 1885 


Typical store scenes show how Irwin's new and handy “Hang-Up” 
Box displays Micro-Dial and Lockhead Expansive Bits on peg board, 
nail or pin at multiple traffic points for more “sight sales." 





Pacific Coast Representatives 





Edwin E. Hall 

H. M. Pforsich Company 
6177 York Bivd. 

Los Angeles 42, Calif. 
Phone: Cleveland 7-8186 


H. M. Pforsich 

H. M. Pforsich Company 
553 Monadnock Building 
San Francisco, Calif. 
Phone: Douglas 2-2014 
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Robert M. Park 

H. M. Pforsich Company 
400 Boren Avenue, North 
Seattle 9, Washington 
Phone: Seneca 3052 


HARDWARE WORLD 























APRIL 1958 


COMM EN TF — 


Just Ask for the Order 


Every year millions of dollars are spent during the months of 
May and June for gifts for such events as Mother’s Day, Bride’s 
Showers, Bridegroom’s Showers, Weddings, Wedding Anniver- 
saries, Graduations, and Father’s Day. 


_The staff of HARDWARE WORLD has developed a six-week 
gifttime promotion to stimulate a lot of that business for retail 
hardware stores throughout the West. 


The promotion is built around all of these gift events between 
May 1 and June 15. Most families will buy two or more gifts 
during this period and your problem is to steer them to your store. 


Our promotions play up the idea that the average hardware 
store can supply gift items for all of the above events. 


A merchandising kit has been designed to make it easy for you 
to use this promotion. 


Everyone should use this promotion if possible. Don’t worry 
about your fellow hardware man down the street using the same 
posters and newspaper ads as this is more of a case of competi- 
tion between hardware stores and other types of outlets. The 
more hardware stores that use this promotion the better it will 
be for all retail hardware stores as it will focus attention to the 
hardware field as a source for a wide variety of gift items. 


A very simple type of contest has been planned in which all 
stores can participate. The rules are fully explained elsewhere. 


The business is there. Go ahead and ask for the order. 


Stile Choir. 
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Born. vam 


is utile 


Set up an American Chain Section 
AND WATCH YOUR CHAIN SALES GROW! 


Here’s a simple, practical way to increase your 
chain sales and profits: 


(1) Specialize on American chain - American is the 
best-known chain line—acco is the brand name every- 
body knows. Your customers will readily accept chain 
items bearing the acco identification. They know that 
acco branded products are made by a large, established 
firm with an unsurpassed reputation for integrity, 
quality and value. 


(2) Set up an American Chain Section in your store 
Keep a full stock of attractively-packaged American 
Chain items displayed on shelves. These brightly- 
colored packages are instantly identified—they make 
it easy for customers to select what they want. Also, 
place an acco Chain Salesmaker in a prominent loca- 
tion where customers can see and feel the chain. Show 
ACCO-PAILS of Proof Coil and BBB chain, each pail 
plainly labeled and identified. And display an acco 
Dog-Chain Assortment, too. . . . A neat, well-stocked 


American Chain Section will mark your store as “chain 
headquarters”’ in your community. 

(3) Deal with our American Chain Distributor 

He was appointed on the basis of integrity, a reputation 
for responsibility—and the ability to give you at all 
times the very finest and fastest chain service. 

Tying up with the leading chain manufacturer and 
the leading chain distributor will go a long way toward 
building and maintaining your name as your commu- 
nity’s leading chain dealer! 

For additional information, write us at York, Pa., 
for interesting booklet, “‘Finger Tip Facts About Chain.” 
It’s loaded with selling points, yet it’s brief! 


American Chain Division co 
AMERICAN CHAIN & CABLE Af 


Bridgeport, Conn. * Factories: *York and *Braddock, Pa. 





Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit, 
*Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
* Indicates Warehouse Stocks *Portland, Ore., *San Francisco mann 
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MORNING 


We put 12 Nicholson 
Rotary Mower files on 
this bright green and 
yellow display. Each 
file was in a sturdy 
plastic envelope. File 
and case had hang- 
up hole. All good 
reasons eager buyers 
bought ‘em fast. 


The files are gone, bought by rotary mower owners. 
In their place are $3.92 of profit. With this last file 
gone, there’ll be a fresh display coming up. And that 
one will be empty, too, in no time. 

This dealer ordered well—because he remembered 
how this file sold last year. He wishes he had a lot 
more items with this kind of turnover. 
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TARY MOWER FILE 
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USA 


ROTARY MOWER FILE 


How about you? Ordered your Nicholson or Black 
Diamond Rotary Mower files yet? If you have, get a 
display out on the counter. Put another one some- 
where in your garden tool section. Place another near 
your rotary mowers, too. 


Haven’t ordered yet? You won’t get rich that way! 
Get your Hardware Wholesaler on the phone. 


NICHOLSON FILE COMPANY, PROVIDENCE 1, RHODE ISLAND 


(In Canada: Nicholson File Company of Canada Ltd., Port Hope, Ontario) 
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'y Red Taggs Merchandising Tips: 
@ ‘It takes only one minute 
a to prove to customers 


why CYCLONE SCREENING is better!”’ 


Yes, in just sixty seconds you can 
prove to the “toughest” customer 
why he should buy CYCLONE “Red 
Tag” Screening. Simply unroll sev- 
eral feet and he can actually see and 
feel its superior quality. Show him 
how the mesh is firmly and evenly 





woven .. . how the wires are straight 
and parallel . . . how the attractive 
protective coating enhances the ap- 
pearance of CYCLONE Screening 
and adds to its life . . . how its im- 
proved multiple selvage assures a 
snug, flat fit and a neater job. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS - SALES OFFICES COAST-TO-COAST + UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


CLOTH 
ARE n Fobric 





SCREENING 


ial evar Aluminum 


\N 
givanized-Bro 









TRADE MARKS 


CYCLONE 
“Red Jag” 


INSECT WIRE 
SCREENING 






Make this simple one-minute 
demonstration and you'll sell more 


CYCLONE Screening. 


Available in aluminum, bronze, galvanized 
steel and Fiberglas . . . in standard 18 x 14 
mesh ... in 24, 26, 28, 30, 32, 34, 36, 42 and 
48-inch widths. Fiberglas screening is also 
available in 60 and 72-inch widths. 





catcH-ALl 8 
198 Separate 


USS CYCLONE-ped 109° 
HARDWARE PRODUCTS 
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"A" SERIES : "100" 


The national leader 
n top-grade hor 


$525 


No. Al6é 
“B” SERIES 


The outstanding 
quality buy—fer 


‘rific price appea 


$425 


No. B16 


The hammer stock for alert dealers: 


SERIES ‘300” SERIES 


"200" SERIES 


TRUE TEMPERS BASIC FIVE 


Five basic grades are all you need in nail hammers. 

The facts prove it. Actual sales statistics and 
continuing trends in the hammer business show 
that these five grades will cover practically the 
entire market. You can cut your inventory, speed 
up turnover, boost your profits! 

Look at the line-up: Rocket and JET RocKET 
for the top of the market, Fatus City, BRIAR 
EpGe and Jim Danpy for the balance of the 


market. Each basic grade is made in nail and ripper 
patterns, and in a variety of weights. 

This complete line of the right hammers at the 
right prices gives you more sales, more profits, 
less investment. You can’t miss! That’s why alert 
dealers and wholesalers are switching to it fast. 

Be sure that you cash in on True Temper’s 
basic five. Check your stock now, and fill in on 
all five. Call your True Temper wholesaler today. 


—<———— 


You can look to G for leadership 


TRUE FERPA, sasiicnsia sens * cisiincainei 
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Merchandise Now In The News 
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125— SMALL CARPET SWEEPER 
made of solid brass helps keep litter 
under control. Called the Fireside, it 
has a standard-type sweeper brush 
with moving combs inside to whisk 
up ashes and crumbs as efficiently as 
the big ones. It is attractive enough, 
too, to grace the fireplace. Works on 
bare floors as well_—E. R. Wagner 
Manufacturing Co. 














127 — BASIC “PEG-BOARD” FIX- 
TURES kit includes 40 assorted metal 
fixtures which fit 4%” panels. Kit in- 
cludes 25 single hooks or various 
types, two double hooks, a multiple 
tool holder, two shelf brackets, two 
plier holders, four loop-type holders, 
four clip-type holders, plus hook 
stabilizers and mounting spacers.— 
Masonite Corporation 


129 — ALL-PURPOSE PRIMER 
SPRAY in aerosol container provides 
an excellent bond on almost any sur- 
face. Prepares bare wood surfaces, 
metal plastic, ceramic surfaces, etc. 
Takes only a few minutes to dry. No 
need for long continuous shaking be- 
fore primer is ready for use. Primer 
does not settle hard in the container. 
—kKrylon, Inc. 





126—PORTABLE AIR COOLER has 
automatic pump shut-off which can 
run dry during highly humid weather 
or at night. Other features are dou- 
ble sandwich filters, and easy-to- 
reach side controls. The stand in a 
matching woodgrain modern walnut 
finish is included. Jet screen in- 
creases air velocity four times. — 
Chico General Products Corporation 
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128 — REINFORCED MASONRY 
BLADES, transite blades, and tuck 
point blades have sturdy fiberglass 
reinforcing which prevents shattering 
under normal conditions. Entire width 
of each blade is used for cutting. 
These blades do not load or burn, are 
well balanced, fast cutting have long 
life, reduce breakage and increase 
safety.—Indian Head Blade Co. 


130—READY-TO-ASSEMBLE picture 
frame kit comes in a variety of sizes 
and molding styles. Adjustable frame 
clamp is companion item for kit. Kit 
is sold with molding cut to make 
frames 6” x 7”, 8” =x 10”, © = 12", 
and 12” x 16”. Comes in four mold- 
ing styles. Display board containing 
samples available to dealers with 
starting stock—Waddell Mfg. Co. 
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For additional information on 
any item shown on these 








pages, please circle number 








on the Reader Service Card, 
facing Page 48, in this issue 





131—“THIN STYLE” room air condi- 
tioners fit narrow, 27-inch windows 
and have minimum overhang both in- 
side and outside. Features include 
two-directional cooling and “Filter- 
matic Signal.” Two directional cool- 
ing permits air conditioning of two 
adjoining rooms at the same time 
through control of dual sets of 
louvers.—American Motors Corp. 


132 — DOUBLE PURPOSE PAN 
BRUSH called the “Speedy Clean” 
has a regular filling in the face of 
bleached white tampico fiber for 
scrubbing, plus a top row of crimped 
brass wire for scouring pots and pans. 
Handle is solid, long-wearing plastic, 
in pink or yellow, with attractive 
wheat design for beauty and sure 
grip.—Ox Fibre Brush Company 
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133—SWIVEL-TOP CLEANER, with 
compact “lowboy” design to prevent 
tipping and permit easy storage is 
styled in pearl gray and coral. The 
double-action rug and floor cleaning 
units with self-cleaning twin brushes 
work alternately on forward and back- 
ward strokes. Rolls easily on built-in, 
fully rotating casters.—General Elec- 
tric Company 
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134—MARMAN VENTIDUCT flexible 
coupling makes strong, fast joints in 
ventilating, heating and air condition- 
ing systems and other commercial 
ducting. Outmodes bolted flanges, 
and welded, riveted or metal screw 
fastening methods for joining sheet 
metal ducts. Constructed of all stain- 
less steel and non-magnetic and non- 
corrosive.—Aeroquip Corporation 


Ont Tear MENT BuMinaTes, 
CONS TANT CLEANS 





135 — KOPPER KARE eliminates 
daily copper cleaning and polishing. 
One application forms a bright, dura- 
ble shield that seals out tarnish, 
burns and stains and will retain this 
clean bright finish even after months 
of use. One can will treat 50-100 
copper pots.—Duo-Dellay Products 





136—ASPHALT TILE STAIN RE- 
MOVER contains no solvents and 
therefore can be used safely without 
danger of softening tiles or injuring 
surface finish. Paint, scuff marks and 
other stains are removed quickly and 
easily. Useful in home for cleaning 
porcelain and chrome.—Quickee Prod- 
ucts, Inc. 
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Sroning Cord 








137 — IRONING CORD HOLDER 
clamps to any part of ironing board 
and keeps cord off board permitting 
full use of ironing board. Prolongs 
cord life. When assembled, it is 16” 
long. Mounted on each cord is a 6- 
foot heavy duty extension cord with 
single outlet—Cable Electric Prod- 
ucts, Ine. 








Sea pie, 








7. very single one of the fine 
Milwaukee-built vises you see 
here now is available on a 
special deal this spring... 
through March and April. Write 
factory today or contact 


representative for details on this new 


idea in vise merchandising 
that lets you profit on 
volume selling of vises. 
Another important point. 


This BIG DEAL covers 


quality vises. Every single 
vise is rugged, built to 
last .. . finest castings 
(made in our own 
foundry ) , finest 


No. 807, 4”* 


No. 808, 5”* ‘A 









No. 822, 31/2”* jag 
No. 823, 41/2”* 


*Jow Width 


MILWAUKEE TOOL & EQUIPMENT CO. 
2725 S. 29th St., Milwaukee 46, Wis. 
For Details Circle 10 on INQUIRY CARD 
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VISE DEAL! 


machining and finishing. 
Hurry! Order today! 





NEW PRODUCTS 








193—BLACK DURASTAN WHEELS 
| contains new compound that adds life 
to wheels when used under wet con- 
ditions and gives longer bearing life. 
For use where easy rolling and high 
load conditions plus floor protection 
are required. Available in variety of 
diameters.—The Rapids-Standard Co. 











150—QUICK - COLOR - CHANGE 
PULLS with unlimited decorative 
possibilities. Color inserts offer the 
opportunity of creating many varied 
, and balanced color combinations. 
| Available in copper, brass, chrome 
| and black, with unlimited color in- 
serts to match any decor. — Edge 
| Form Products Co. 











195 — SLIP - ON - HAMMERHEADS 
makes any hammer a rubber mallet 
in three seconds. It grips firmly while 
in use, yet can be removed with a 
flick of the wrist. Three sizes are 
available to fit practically all ham- 
mers. Color coded for easy identifica- 
tion.—W. J. Ruscoe Company 


PLASTIC LAMINATE CEMENT 


Contact cement that is non-in- 
flammable is made by Borden’s Com- 
pany Chemical Division for the do-it- 
yourself fan who works with plastic 
laminates. Plastic laminates can be 
applied to kitchen furniture with rel- 
ative ease and little expense by 
following six simple steps devised by 
Borden technicians. 
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NEW COLOR RANGE PRESENTED 


Sunshine shades are emphasized in 
O-Cedar’s line of nylon dust mops 
and dusters with bright yellow colors. 
The nylon mop has matching lacquer- 
ed handle while nylon duster is ac- 
cented in black plastic. Designed to 
compliment the fashion for wood and 
copper tones in kitchens and warm 
clean look of stainless steel. 

For Details Circle 197 on INQUIRY CARD 


CAPE HORN FIRELIGHTER 


The Cape Horn Firelighter is used 
for both interior and outside lighting. 
Holds a full quart of lighting fluid, 
enough to last for months. Eliminates 
need for bothersome laying of kin- 
dling, which, in turn, encourages more 
frequent use of the fireplace. Fire- 
lighter is styled in a choice of brass, 
copper or black. Made by SayresCraft, 
Ine. 
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ALL-WEATHER GARDEN HOSE 


A plastic garden hose that remains 
flexible in freezing weather and re- 
tains its firmness during the hottest 
days of summer has been developed 
by the Borden Company’s chemical! 
division. Known as the Resinite Gold 
Stripe, the hose is constructed of vir- 
gin vinyl, reinforced with nylon cord. 
Available in 25, 50 and _ “75-foot 
lengths, with %, % and %-inch inside 
diameters. 
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SMALL SIZED ROPE DISPENSER 


A rope dispenser for small sized 
rope holds from 200 to 400 feet each 
of three sizes in connected spools and 
is compact enough for use on a dis- 
play table as well as a floor or plat- 
form merchandiser. Encourages pur- 
chase of full spools rather than short 
lengths, according to manufacturer, 
The Hooven & Allison Company. 
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AMES OFFERS AD MATS 


The O. Ames Co. is offering a wide 
variety of hard-selling advertising 
mats on their full line of garden tools. 
These are available in one-column 
size, providing generous space for im- 
print and price. 
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LONG LIFE GARDEN HOSE 


A lawn and garden hose that com- 
bines the lightness of plastic and the 
toughness of natural rubber, made by 
B. F. Goodrich Industrial Products 
Company, is named “Golf Course 
Hose for Home Use.” Hose has an 
inner liner of high-grade synthetic 
rubber that won’t absorb water, cause 
of rotting in ordinary hose. The cover 
is made of Butyl rubber which resists 
suncheck and cracking. 
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UREAFORM FERTILIZERS 


High-nitrogen ureaform fertilizers 
make the job of growing house plants 
easier and more certain. “Borden’s 
38” releases nitrogen slowly and 
steadily giving the plant nourishment 
it requires over a long period of 
time without “over-feeding” or “burn- 
ing.” Packaged by the chemical divi- 
sion of the Borden Company in 2%- 
ounce shaker and one-pound canister. 
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SLIDING DOOR HARDWARE 


An economy line of gliding door 
hardware makes installation possible 
in the lowest priced housing units. 
The “Scotsman” 1800 series has an 
aluminum track that will support 
doors weighing up to 50 pounds. De- 
sign feature of track keeps wheels 
“locked on” at all times.—Kennatrack 
Corp. 
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HOLDS FIXTURES SECURELY 


Jack nuts, made by Molly Corpora- 
tion, are designed for fastening fix- 
tures to hollow construction where 
expansion space may be as little as 
three-eighths of an inch. Jack nuts 
are self-adjusting to grip any 
material. Once installed, anchorage is 
permanent and fixtures can be re- 
moved and replaced in the same nut. 
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GREASE AND OIL REMOVER 


Of interest to paint contractors, 
this surface cleaner is a concentrate 
that leaves the area treated ready to 
paint leaving no unpaintable film. It 
is odorless, non-toxic, non-harmful to 
hands and is also recommended for 
cleaning and degreasing of metals. 
Wilbur & Williams Company. 
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PACKAGED PEAT MOSS 


A complete line of baled and pack- 
aged peat moss is now being offered 
by The National Ideal Company, man- 
ufacturers of Premier poultry and 
stock farm equipment. 
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SPRINGTIME IS GIFTTIME promo- 
tion starts on page 27 in this issue. 
Don’t miss it! 
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SELF-SERVICE DISPLAYS 


SELF-SELLING FEATURES 


_— the Red, a 
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DISPLAY 

RACK PACK— 
one dozen whisks plus 
4-armed metal rack 
with top sign; all in 
one carton. 


REGULAR PACK— 
One dozen whisks in 
colorfully printed set- 
up counter display 
carton. 


Retail sales of Oxco’s Red Breast Whisk set new records year after year... 
because the Red Breast is America’s best known, best quality whisk. The 
Red Breast will sell in your store, too . . . almost by itself! Outstanding 
features and attractive self-service displays. Features include genuine pal- 
metto fibre, double-stitched for strength; bright wire-wrapped handle with 
metai cap and ring; colorful silver shield. 7!” overall. 


OX FIBRE BRUSH COMPANY, INC. 


rreoericx <vleblished /ESF marti. anod 
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202 —“SPIN-SEAL” FASTENER 
provides secure triple seal on irreg- 
ular, corrugated or curved surfaces 
as well as on flat surfaces. Suitable 
for weather sealing of metal siding 
and roofing of industrial, commercial 
and farm buildings.—Russell, Burd- 
sall & Ward Bolt & Nut Company 


204A—IMPACT WRENCH suited for 
auto mechanics, service and mainte- 
nance men, and for many assembly 
operations in industry. Delivers 2000 
impacts a minute and develops 100 ft. 
Ibs. torque. Brushes shift automati- 
cally to assure full power in either 


EXTENSION DRAWER SLIDE 


The K-V 1700 heavy duty exten- 
sion drawer slide operates best under 
loads of 100 pounds or more. Comes 
in 17, 19, 21, 28, 25, and 27 inch sizes. 
Introduced by Knape & Vogt Manu- 
facturing Company, it is ideal for use 
in drawers holding heavy and preci- 
sion electronic equipment. Slide and 
bearings are permanently lubricated. 
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REFORMULATED SPREAD SATIN 


, Spread Satin has been reformulated 
by Glidden Company to provide a 
“decorator-soft” finish to complement 
today’s softer pastel colors. Provides 
faster curing with maximum dura- 
bility for resistance to water, dirt, 
grime and abrasions from any source. 
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direction.—Millers Falls Company 


13,000 GALLON SUB PUMPS 


A line of six-inch diameter sub- 
mersible pumps, offered by the F. E. 
Myers & Bro. Co., are suitable for 
deep well installations where large 
volumes of water are needed. Called 
the “SC” submersible pump, unit is 
available in 5, 7%, 10 and 15 horse- 
power si: 2s. 
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CIRCULAR SAW BLADE 


Diss-Chrome is the name of the 
Disston chrome plated circular saw 
blade that reduces friction and heat- 
ing, resists heating and rust, and in- 
creases the edge holding qualities of 
the teeth. Available in all sizes up to 
12 inches in diameter. 
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BASEMENT WALL PAINT 


Loxon basement wall paint is a 
ready-mixed, ready-to-use latex paint 
that may be applied by brush, roller 
or spray to all types of basement 
walls. Made by Sherwin Williams Co., 
it is unaffected by alkali and lime 
present in masonry and is resistant 
to mildew. 
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N Hi Style 
\—~ SPRING HINGES 


ar 


BLACK »! BRASS 


By BOMMER 


Pioneers of the 
Spring Hinge Industry 





Louver door Spring Hinges in satin black and gleaming 
brass to match the contemporary style in modern hard- 
ware. Just the thing for dens, playrooms, home bars and 
between dining room and kitchen. 


See your wholesaler or write to 


(Also available in Ricca nh 
ever-ready double- BOMNM ER \ 


acting hinges) / SPRING HINGE CO INC \ 


EXECUTIVE OFFICE AND PLANT LANDRUM $ C 


SALES OFFICES G WAREHOUSES*BROOKLYN: 263 CLASSON AVE 


CHICAGO: 180 N. WACKER DRIVE 
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REPAIR 
LINKS 





WIRE ROPE 
CLIPS 





CHAIN 
SWIVELS 





WASHERS 















GRADE "A'' MALLEABLE 
FRON PRODUCTS... BY 


MOLINE IRON WORKS, MOLINE, ILLINOIS 


Malleable iron is noted for resistance to 
shock and vibration. That is why hardware 
items, for farm, shop and construction, 
made of malleable deliver long service 
under hard usage. Products of malleable 
iron by Moline Iron Works, include tackle 
blocks, clevises, wire stretchers, harness 
hardware, livestock supplies, rope clips, 
winches. Represented by 


SMITH SALES CO., Los Angeles + San Francisco 
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...a return of the world’s finest... 


GOLD STRIPE 


100% Pure China Bristle Brushes 


Better than ever...the best that money can buy! 


ly o> Worlds finest 


aa 


a“ 
a 4 
e 


Colorful, Effective 


Gwe COUNTER 


DISPLAY 


Assortment 
(58-C) 


This revolving Peg Board Counter 
display, with complete dealer 
assortment of fine quality brushes, 
is your key to increased sales to the 
huge “DO-IT-YOURSELF” market. 
Order your supply. . . TODAY! 


See your 
nearest Pittsburgh Branch 


ee P 
RNIS” STAIN ...or send this coupon 


i GIVI 


FREE! 1 Dozen 3s" Favor Touch-up Brushes with each assortment! 


Pittsburgh Plate Glass Company 
465 Crenshaw Bivd. 
Torrance, California 


Gentlemen: Please send me details on your new 58-C 
® GOLD STRIPE assor tment of ‘‘DO-IT-YOURSELF"’ brushes. 


Name. 





PAINTS @ GLASS © CHEMICALS © BRUSHES © PLASTICS © FIBER GLASS Street Address. 


PITTSBURGH PLATE GLASS COMPANY City 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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Put your confidence in 
the QUALITY LINE... 


Vinyl Weather Stripping 
Wood Glue 

Braided Nyion Line 
Seine Twines 

Seine Cords 

Trot Lines 

Staging 

Venetian Blind Cord 
Sash Cords 
Clothes Lines 
Mason Lines 
Fishing Lines 


Starter Rope 

Jump Rope 

Mop Heads 
Wrapping Twines 
Kitchen Lines 
Express Twines 
Chalk Lines Pi 
Parcel Post Twines 
Polished India Twines 
Plastic Clothes Lines 
Jute Twine 

Nylon Casting Lines 





IT FLOATS! 


BRIGHT YELLOW twisted polyethylene rope, %4” 
in diameter, 75 ft. hank; labeled and wrapped in 
pliofilm bag. Tested breaking strength is 1,000 Ibs. 


MIKE UTILITY ROPE is water, stretch, acid and 
rot resistant... and it floats! - 
Ideal for such uses as: 


* Water Ski Rope 

* Safety Lines 

* Anchor Lines 

* Tent Guy Lines, etc. 





Orders of $75.00 or more, freight 
prepaid. Orders of less than $30.00 

f. o. b. Mill, Lawndale, N. C., Van Nuys, 
Calif., Marietta, Minnesota, Dallas, Texas, 
or Waynetown, Ind. Orders of $30.00 to 
$75.00 freight allowed to $1.00 per cwt. 
Freight prepaid does not include extra 
charges incurred outside carrier's 
regular zone of delivery. 


| 


ESTABLISHED 1873 eve an I S ompany LAWNDALE, N. C. 








14346 Bessemer St., Van Nuys, Cal. e Marietta, Minn. « 3104 Gaston Ave., Dallas 26, Texas . Waynetown, Ind. 
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Double Locked 
Galvanized Breast ( 


S 


Fully Closed 
f _ Rolled Handles 
> 





Large Opening, 
Straight Sides 


Domed, 
Insulated Cover 


Easy to ice 


and Clean 


Double Locked 
Seams and 
Bottoms 


Fully Corrugated 
Sides 


Extra Large 
Insulation Space 





Hot Dipped 
Galvanized Inset, 
Guaranteed not to 
Rust or Leak 








stant 3 
gh 8S Rounded Seamiess 
. ne Bottom 
Extra Deep 
Bottom 


the only cooler with 


hot-dipped galvanized inset, 
and lined withSPARKLEEN plastic... 


ARCTIC BOY 


portable water coolers 


If it’s not the coldest, cleanest 
water possible, it’s not drink- 
ing water! 


And that’s your biggest selling 
point! ARCTIC BOY portable 
water coolers keep water and 
other beverages refreshingly cold, 
sparkling pure and clear with 
two exclusive features: HOT- 
DIPPED INSET is galvanized 
after forming to eliminate chips 
and cracks from bending, com- 
pletely filling joints with molten 
zinc. No rough edges, no dirt- 


holding crevices, snagging 
joints! Cleans easily in seconds! 
SPARKLEEN plastic liner is 
absolutely non-toxic, odor-and- 
taste-free! 


ARCTIC BOYS are big and 
rugged enough for any abuse. 
Used extensively on construction 
jobs, at mines, in oil fields. 
everywhere men are working. 
Sportsmen, too, enjoy the extra 
quality of ARCTIC BOY port- 
able water coolers. 


Step up your sales and profits, 
too! Stock and feature the pop- 


SCHLUETER MANUFACTURING CO. 


APRIL 1958 
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Brass-Nickel 
Plated, Recessed 
Faucet 





Non-Movable 
Inset Support 


ular 2, 3, 5, 10 and 15 gallon 
sizes of ARCTIC BOY water 
coolers. The De Luxe symbol is 
your sure sign of success! 


Send for free booklet ‘‘Care and Use 
of Your Cooler.”” Write Dept. H-1. 


Ask about these other Schlueter products 


ST. LOUIS 7. MO. 
17 











NEW PRODUCTS— Continued From Page 14 











144—CUTTING RACK simplifies the 
homemaker’s task of cutting roasts, 
hams and fowl. Handy rack has 12 
tines that anchor the meat firmly in 
place during cutting, four suction 
cupped feet hold rack to surface. 
Made of electro-plated nickel over 
heavy-duty wire.— Embro Manufac- 
turing Co. 


| 


145—“GRUBBING TONGS” designed 
for use on brush and trees up to six 
inches in diameter is a land clearing 
tool that utilizes the basic “plier 
principle” of leverage. Alloy steel 
strength and simplicity of design 
eliminates breakage, maintenance of 
excessive wear.—Shox-Stok, Inc. 


146—M ETAL SNIPS combines 
strength with extreme lightness. 
Made of aluminum, snip has replace- 
able tool steel blades. The 14-inch 
model above is 15-18 ounces lighter 
than steel snips of comparable size. 
Hand grips and handle sections pro- 
vide protection to fingers and hands. 
—Andy Tools 


147 —“FOUNTAINETTE” turns 
water faucets in kitchen, bathroom 
and workshop as combination water 
and drinking faucets. Easily screws 
on most aerator-type faucets. By flip- 
ping the lever, the home faucet may 
be either used normally or as a drink- 
ing fountain.—Haws Drinking Faucet 
Co. 





148—PERSONAL HAMPER designed 
for your personal laundry in bedroom 
or bath. Ideal for nursery ... for 
children, a hamper for their toys or 
laundry. Use it to hold sprinkled 
clothes for ironing or as a handy 
knitting or mending stand. Water- 
proof and stain resistant.—Cal Dak 


\ 


\ 


149—SEA STYLES make an arrest- 
ing line of cabinet hardware for 
rooms that have a marine decor. De- 
signs include sea horses and shells 
and are obtainable in four finishes: 
antique brass, antique copper, Swed- 
ish iron and polished chrome.—West- 
ern Lock Manufacturing Company 








194—QUICK LOCK VISE is designed 
for production drilling, tapping and 
assembly. Vise locks quickly and posi- 
tively with the Palmgren cam and 
“Y” lock mechanism. Vise has no 
screw to be damaged by wear or 
breakage. Movable jaw slides to any 
position.—Chicago Tool and Engineer- 
ing Co. 


151—MIDGET PLIER-SNIP, design- 
ed for production line operations 
where small openings only are re- 
quired. Plier-snip is equipped with 
positive stop, spring action which con- 
trols opening of the handles. Maxi- 
mum opening is regulated by hole in 
one half of pliers —Kelsey-Hayes Co. 





152—FLOOR MAINTAINER design- 
ed for rental to the do-it-yourselfer 
scrubs, waxes, polishes, buffs and 
steel wools all types of floors with 
interchangeable attachments. Weighs 
only 36 pounds. Handle is adjustable 
for any desired height.—Clark Sand- 
ing Machine Company 
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HERE’S THE GREATEST REGINA PROGRAM EVER! 


introducing new better-than-ever models for 1958 








America's No.1 Polisher 
New 'S58 


REGINA 


CUSTOM 400 

Tow Bess 
POLISHER & SCRUBBER 
The polisher most people know and 
want! More heavily advertised than 
all other polishers combined! Proved 
best for over 25 years! New ‘58 
model improves on perfection with 


better-than-ever motor, brushes 
bumper, ventilating system! 


mS Moteoliclam-loh'4-lail-1-laal-lalt-3 
in 17. magazines! 


Life 

Mole) 

McCall's 

Ladies’ Home Journal 
Better Homes & Gardens 
American Home 

Living for Young Homemakers 
House Beautiful 

House & Garden 

Sunset 

New Homes Guide 
Home Modernizing 


House & Garden's 
Book of Building 


House Beautiful’s 
Building Manual 


Bride's Magazine 
"fore (-1aam =i alel> 
Bride & Home 


making 49 million consumer 


impressions from January 
through June! 


Plus full-page ads on 
Regina Model A 16-inch 
Twin-Brush Floor Machine 
in § institutional publications 
tota/ circulation 200,000 








America's most sensational 
vacuum cleaner! New '58 


REGINA” 
Elecliihbroont 


Like no other vacuum! Sells like 
wildfire—even to people who already 
own vacuums! Sales doubled in 1957 
alone! And every Electrikbroom 
owner raves about it! Great gift item! 
New °58 model offers bigger filter 
area, roomier dirt cup, streamline 
design! 


TIE-IN! GET TOP VOLUME WITH REGINA—TOP NAME IN FLOOR CARE! 


Write TODAY for FREE dealer helps 

Newspaper Mats « Statement Stuffers 

Radio Commercials * TV Commercials 
Give-Away Booklets 


REGINA dealer helps 
NAME 


ADDRESS 
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I am interested in the Custom 400 Polisher and Scrubber, __.. the new 600 
Electrikbroom, Model A Floor Machine 
Please send me 

Name and address of distributor for my territory 


STORE NAME 





ZONE STATE 


IN CANADA: Switson Industries, Ltd., Welland, Ontario 


THE REGINA CORP., 75 Regina Avenue, Rahway, N. J. 
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——By N. R. REGEIMBAL 





Chilton News Bureau, Washington, D. C. 


Western Home Building Pickup Will Top Earlier 
Forecasts, Spur Dealer Sales, Officials Say 


Western hardware dealers can look for a hefty increase in new 
home construction this year, government building experts advise. 


This will mean stepped up 
sales of builders hardware, do- 
it-yourself items, appliances and 
other merchandise connected 
with new houses. 

These government housing ex- 
perts are firmly convinced that 
new home construction will lead 
the spring business pickup 
across most of the country.— 
and that the West will probably 
lead the homebuilding recovery. 

Here are some of the factors 
behind the belief : 

Population growth, coupled 
with the slowdown in housing 
construction of the past two 
years, has strengthened demand 
for new houses. 

New easier credit policies and 
liberalized down payment and 
mortgage interest policies of the 
government will make it easier 
to purchase new homes and will 
encourage home builders. 

Congress this year will pass 
new housing legislation—possi- 
bly running to $3 billion in extra 
construction aids — which will 
further spur construction. 

As early as January, Federal 
Housing Administration officials 
reported sharp increases in ap- 
plications for government home 
mortgage insurance—up 14 per- 
cent from the previous month 
and a whopping 64 percent from 
January, 1957. 

Western lumber producers 
have suffered from an 18-month 


20 


depression caused by slow home 
building activity. Production 
and prices have been down 15 
percent, but they are now pre- 
dicting a rise in business of at 
least 10 percent this year, based 
on an expected housing upturn. 

Housing officials expect a rise 
in home modernization and re- 
pair to accompany the increase 
in new housing starts. This will 
help reinforce Western hard- 
ware store sales. 


* * * 


BUSINESS IMPROVEMENT 
generally in the West is ex- 
pected by many top government 
economists . . . Temporary eco- 
nomic “difficulties” in the West- 
ern states, highlighted by some 
slowdown in aircraft construc- 
tion and mining, should ease... 
New defense spending increases, 
and a revitalization of govern- 
ment public works and reclama- 
tion programs, will help spark 
the Western recovery, they say. 


* * & 


TAX CUTS this year are not 
likely—despite the growing talk 
in Congress — unless the eco- 
nomic recession fails to improve 
by mid-year .. . Some indirect 
help for small business, by eas- 
ier inheritance taxes and similar 
actions, may be voted ... High 
taxes. coupled with rising prices 
and lower margins, have cut 


income for most small firms and 
threaten the economic structure 
of small business, T. H. Dingle, 
co-partner of Dingle Hardware, 
Coeur d’Alene, Idaho, and presi- 
dent of the Northern Wholesale 
Hardware, Portland, warned as 
a witness before the Senate 
Small Business Committee last 
fall along with other Western 
businessmen. 
* * + 


FAIR TRADE, seriously 
weakened by recent decision of 
several large appliance and hard 
goods manufacturers—including 
General Electric Co. and Sun- 
beam Corp.—to quit holding re- 
tail prices, will try to be patched 
up this year through new laws 
. . . Fair trade supporters, led 
by the retail druggists, are seek- 
ing a new federal fair trade law 
to replace the present “unen- 
forceable” patchwork system of 
state laws . Proposed law 
would permit manufacturers to 
control retail prices as trade- 
marks and brands are now con- 


trolled. 
a * ok 


WESTERNERS in the news 
—Abbot L. Mills, Jr., Portland 
banker, nominated by the Presi- 
dent for a 14-year term on the 
Federal Reserve Board of Gov- 
ernors . Philip M. Evans, 
Seattle newspaperman and edu- 
cator, appointed as executive 
secretary of the new Commerce 
Denartment Trade Policy Com- 
mittee .. . William E. Finley, 
Richmond, California, anpointed 
as director of the National 
Capital Planning Commission in 
Washington. 
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HOW TO MAKE THE FIRST 
3-PAGE @ 4-COLOR AD IN 
LAWN SPRINKLER HISTORY 
PAY OFF ON YOUR COUNTER 


HERE ARE THE FACTS. This 3-page, full-color ad on new Green Spot sprin- Send coupon for 
‘ ; ; _ FREE display kit 
klers for ’58 will appear in the April issue of Better Homes & Gardens. A w 
[foo en aera es aenanasane: 


two-page version is scheduled for the April issue of Sunset and the April 





l < 
lo . 
is . 
26th (Hardware Week) issue of Saturday Evening Post. a z 
5 3 
1% = ¥ 
_ = = 
HERE’S WHAT TO DO. (1) Stock up on the complete Green Spot sprinkler line - 2 ar 
= 7 
now! (2) Set aside your window during April for display of Green Spot = a 2 
_ a &,. s |, 
sprinklers. Mounted reprints of the ad are available to make an effective | ¢ 28 : 
le 2 : 
tie-in. (3) Use Green Spot merchandise racks at points of heaviest traffic. |! 2+ 2° $ 
we os 
Place additional ad reprints at strategic points. They’ll work sales wonders 1% 2 e7 .! 
Ses ~o o 
, , les 23% 3 
if placed near actual Green Spot sprinklers. Start planning today fora | =< 422 2 
les 335 2 FE: 
é rear in ’58! se sc z 
banner Green Spot year in ’58! neem by SCOVILL ' ae 233 = a 
ieee Fre : 
Scovill Manufacturing Company, Waterb C | 8 sé 2 ¢ a $ 5 2 6 
a ] g pany, Wateroury,Conmn. !' OF ane Znn os zw 
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LITTLE BROWN 
JUGS and CHEST: 





















Riding the popularity wave of outdoor living, 
sales of outing jugs and ice chests are skyrocketing 
... up 40% in the past three years. To get your 
share of this high profit business, feature Little 
Brown. No other line of jugs and chests offers 
better consumer value... bigger sales opportunities. 


LITTLE BROWN JUGS e Smart styling with modern, two- 

toned baked enamel finish e Rugged, two-piece deep-drawn 

steel construction @ Easy-to-clean, white vitreous porcelain 

interior @ All popular sizes . . . spout or faucet models. 
ALSO STAINLESS STEEL MARINE MODELS 


LITTLE BROWN CHESTS e Sculptured, two-toned styling @ 
Rust-proof, hot-dipped galvanized interior @ Slip-in ice 
tray, opener and ice pick @ Outside drain, “‘Can’t Lose” cap 
e Extra-thick insulation @ 4 sizes hold up to 85 lbs. of ice. 


NOW IN ALUMINUM, TOO! 


YOUR CUSTOMERS ARE PRE-SOLD BY COLORFUL ADS IN: 


Boats Saturday Evening Post 

Farm Journal Sports Afield 

Field & Stream Sports Afield Boating Annual, 

Motor Boating Sports Illustrated 

Outdoor Life Sunset ASK YOUR JOBBER 
Rudder Yachting ABOUT SPECIAL 


DISPLAY RACKS 


Also, FREE newspaper 
mats, envelope stuflers 


HEMP AND COMPANY, sacons, nunois mort seer 


in your own promotion, 
A DIVISION OF THE AMERICAN THERMOS PRODUCTS COMPANY ORDER FROM YOUR JOBBER 
For Details Circle 19 on INQUIRY CARD 
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“NAT” STANDS OUT 
with the most complete line 


You can simplify ordering and stock handling, and still sell your customers 
the most complete line of high quality fasteners. National makes it possible. 

Handling is easier with National’s uniform packaging. Labeling is big and bold 
and color-coded for quick on-shelf identification and selection. All in all, your stock 
of National fasteners in the trim red and black boxes makes a much better looking, 
more smartly businesslike fastener department. 

And since the National line is the complete line, it pays to think National when 
you think about saving through one-source buying. * 
Consider the facts—all the advantages of standardiz- 
ing on National fasteners—and make the National 


line your line, because it stands out in every way. Vi OA Ona l ) 
Ask Your Distributor . . . He Knows 7 








NATIONAL SCREW & MFG. CO. OF CAL. | fi VA = 
3423 So. Garfield Ave., Los Angeles 22, Cal. seul |Fe | cnains 


; wv 
Div. of The National Screw & Mfg. Company, Cleveland 4, Ohio 
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de mre ae TELE RESINITE—" HOSE\— 





Gold Stripe Reinforced. Nylon re- 


Order the new Borden’s 


TRIPLE - SPRAY 


‘wees RESINITE Wii 
SPRINKLER 











inforced virgin vinyl with ex- 
clusive low-temperature flexibility. 





Realite Transparent. A bantam- 


Duro-Tred. Tough nylon and viny! 
3-ply construction combines high 
quality with economy. Patented 
brass “Shurlok” couplings. Avail- 
able in 4 sizes and 3 lengths. 50 
ft., full 4% in. inside diameter, 





Gold Stripe Triple Spray Sprinkler. 


The finest sprinkler made. Virgin 


Carries Commercial Standards Seal : 

of Quality. Available in 3 lengths weight beauty with full-flow brass 
and 3 sizes. 50 ft., full % in. inside couplings. Extremely rugged virgin 
diameter, only $8.95. (list price). vinyl. Carries Commercial Stand- 


in. inside diameter and all leneths. 


50 ft., only $6.95. (list price). 










e they combine top quality with the newest fea- 
tures in hose manufacture. 


ea complete line with a full range of inside di- 
ameters and lengths. Top quality virgin vinyl 
products as well as tough, durable economy 
hoses. 


e the most realistic guarantee policy in the busi- 
ness . . . every product is backed by the 
BORDEN name. 


¢ an unconditional “accidental damage”’ hose re- 


ards Seal of Quality. Available in 4 only $5.95. (list price). 


vinyl with patented multiple tube 
design. Sprays gentle pattern 25 ft. 
wide over entire length of sprink- 


ler. 50 ft., only $4.95. (list price), 


Why you should stock BORDEN’S RESINITE line of Hose and Sprinklers! 


turn policy with a history of complete customer 
satisfaction, Any damaged Resinite Gold Stripe 
hose will be repaired or replaced by the factory 
for only $1.50. Sprinklers for only $1.00. 


e the tops in dealer service. Fast delivery from 
the only hose manufacturer with plants on 
both coasts. 


BORDEN’S RESINITE products are backed by 
national advertising and special traffic-building 
promotions like BORDEN’S GARDEN FESTIVAL. 


Don’t miss the profits you can make with “‘Borden’s Products for the 
Home Handyman.” Place your “‘future”’ order for Resinite Hose and 
OW! Call your Borden supplier or mail coupon today. 


Sprinklers 
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Resinite’ plastic hose and sprinkler line now! 
Cashin on this nationwide Spring promotion 


OFFER to your Resinite Customers during 
BORDEN S GARDEN 


FESTIVAL 


(May 24 to June 21, 1958) 


Here’s how it works: 


Every one of your customers who buys 50 ft., 
or more of Resinite Hose or Sprinklers during 
Borden’s Garden Festival gets a $1.00 package 
of “Borden’s38” FREE. Any “green thumber” 
in the market for a plastic hose or sprinkler 
will snap at this free offer. All you have to do 
to make antes j is to display the Resinite Hose 


line. Nothing for you to handle. There'll be 
coupons in hard-hitting national magazine ads 
and on store displays available to you. Your 
customer sends us the coupon, along with his 
sales slip and Resinite guarantee tag, and we 
mail the “38” direct. Don’t miss this oppor- 
tunity for greater hose profits. 





K Powerful 


National Advertising 


This ad in the June, 1958 issues 
of THE SATURDAY EVENING POST, 
BETTER HOMES AND GARDENS, 
SUNSET, POPULAR GARDENING 
and FLOWER GROWER will tell 
over 25million home gardeners 
about this exciting free offer. 





















Colorful counter display unit 
with coupons explains offer . . . 
makes hose sales for you. Dis- + 


play holds sample of ‘“‘Borden’s ache 

38” which is yours after _— ; “7 

motion. Eye-catching window |» 3. > 
Sel Pn at 


streamer pulls in customers. 





A Bordens Garden Festival , 
pot cant OF aawnens 3 PLANT F000 


+ New Borden Emblem 


This nationally advertised emblem tells everyone 
that you handle “Borden's Products for the 
Home Handyman.”’ Put your decal on the 
window or door. It helps you sell Resinite 
products and Elmer’s® Glu ues and Cements 

all year long. 


Mail to address nearest you: 


“seal The Borden Company The Borden Company 
a a Chemical Division Chemical Division 
Ley, 350 Madison Avenue P.O. Box 1589 


New York 17, New York Santa Barbara, California 


Please rush the name of the Borden Supplier nearest 
me. I am interested in tieing in with the BORDEN 
GARDEN FESTIVAL. Please send complete details to: 


hordens Products | 












HOME HANDYM se 
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To know quality fittings is to use them 





creme: | GARABLER SQUARE “GEE 


Atlanta © Pittsburgh © Cincinnati © Dallas 


Chicago ¢ St. Llovis © Detroit © Denver : F> re TT NGS 
Minneapolis © San Francisco @ Los Angeles : j E Fl I 


: ORDER FROM YOUR WHOLESALER 
The GRABLER Manufacturing Co. © 6565 Broadway « Cleveland 5, Ohio 
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| WINDOW 8B 


IN-STORE- 
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AND 

| SOURCES 
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FIRST WEEK 





May 3-9 


GARDEN CARE (Cont 


SPRINGTIME IS GIFT- 
WIM ¢ os 


MOTHER'S DAY 
(Cont.) 


GARDEN CARE (Cont ) 


SPRINGTIME IS GIFT- 
i eee 


MOTHER'S DAY (Fea- 
ture electric house- 
wares, cutlery, CIlOcKs, 
radios, appliance 


SUMMERTIME APPLI- 
ANCES (Feature freez- 
ers, refrigerators, air 
conditioners, fans, etc.) 





May 1—May Day 

May 1-31 — Plumbing, 
Heating, Cooling Month 
May 1-31 — National 
Water Systems Month 
May 4-10 — National 
Radio Week 








SECOND WEEK 


May 10-16 


WATER ... WATER... 
EVERYWHERE 





THIRD WEEK 






May 17-23 


WATER... WATER... 
EVERYWHERE 





SPRINGTIME IS GIFT- 
es os 


BRIDE'S SHOWERS 


WATER... WATER... 

EVERYWHERE (Tie-in 
with National Water 
Systems Month—Fea- 
ture home water sys- 
tems and plumbing 
supplies and tools) 


SPRINGTIME IS GIFT- 
TIME... 


BRIDE'S SHOWERS .. . 
(Feature housewares, 
silverware, glassware, 
kitchenware, etc.) 


SUMMERTIME APPLI- 
ANCES (Cont.) 


SUMMER PLAY (Fea- 
ture bicycles, tricycles, 
wagons, scooters, etc.) 


May 10-17—Let's Go 
Fishing 
May 11—Mother’s Day 
May 15-June 15 — 
National Mothproofing 
Month 





SPRINGTIME IS GIFT 
TIME... 


BRIDEGROOM'S 
SHOWERS 


WATER... WATER... 
EVERYWHERE (Cont.) 


SPRINGTIME IS GIFT- 
FUME 5.6 


BRIDEGROOM’S 

SHOWERS (Feature 
shavers, radios, sports 
gear, tools, etc.) 


SUMMERTIME APPLI- 
ANCES (Cont ) 


SUMMER PLAY (Cont ) 


May 17—Armed Forces 
Day 





FOURTH WEEK 











May 24-30 





OUTDOOR FUN 


SPRINGTIME IS GIFT- 
TIME. . . WEDDINGS, 
GRADUATIONS AND 
ANNIVERSARIES 





OUTDOOR FUN 
(Feature boats and 
supplies, golf, tennis, 
swimming _ supplies, 
etc.) 


SPRINGTIME IS GIFT- 
TIME ... WEDDINGS, 
GRADUATIONS AND 
ANNIVERSARIES . . . 
(Feature leather goods, 
radios, electric house- 
wares) 


SUMMERTIME APPLI- 
ANCES (Cont.) 


SUMMER PLAY (Cont.) 


May 30—Memorial Day 









































6-WEEK PLAN 


2-Part Contest ... Big Promotion Kit 


... 7 Sales-Building Promotions 





$ $ 


WIN ONE 
OF THESE 
CASH PRIZES 


$ 


WINDOW DISPLAY 
CONTEST 
Ist PRIZE .......$25.00 
2nd PRIZE ....... 15.00 
3rd PRIZE ....... 10.00 


MERCHANDISING 
CONTEST 
Ist PRIZE .......$25.00 


2nd PRIZE ....... 15.00 
3rd PRIZE ....... 10.00 











The HARDWARE WORLD Staff has developed a six-week gift- 
time promotion with complete ideas for advertising, store displays, 
and special events. The whole program is topped with a special 
contest. (Also see editorial on page 5.) 


A two-part contest makes it easy for every hardware retailer to 
submit one or more entries. First is a Springtime Is Gifttime Win- 
dow Display Contest. Send photo (snapshot is 0.K.) of your win- 
dow or windows. Attach a slip of paper to each photo on which 
you have written your store name and address. Do not write on 
back of photo. The slogan “Springtime Is Gifttime” should be 
included in the window display. All photos will be judged solely on 
originality and sales effectiveness rather than on size, expense 
involved, or elaborate props giving everyone a chance to win. You 
can use variations of our windows. 


The second classification is the Springtime Is Gifttime Merchan- 
dising Contest. Send samples of newspaper ads, direct mail pieces, 
copy of radio commercials and TV spots or program description. 
Tell us about any additional promotional activities in your own 
words such as demonstrations, premiums, special events and other 
ideas used, and the success of the entire campaign. All samples 
submitted should show the slogan “Springtime Is Gifttime.” 


Any photos submitted for this contest which do not win cash 
prizes and which are used in HARDWARE WORLD at a later date 
will be paid for at our regular rates upon publication. 





EASY-TO-FOLLOW CONTEST RULES 


1—Contest is open to all retailers 
engaged in the hardware business in 
the 11 Western States (California, 
Oregon, Washington, Idaho, Nevada, 
Utah, Arizona, Montana, Wyoming, 
Colorado, New Mexico), Alaska and 
Hawaii. 

2—You are eligible to submit as 
many entries as you wish in both 
classifications (Window Display Con- 
test, and Campaign Contest), and 
eligible for cash prizes offered in both 
classifications. Each entry should be 





separately marked with your name, 
store, and address. When sending 
photos, be sure to insert cardboard 
in envelope to protect photo. Also 
mark on envelope, “Photo, Do Not 
Bend.” 

3—All entries must be postmarked 
not later than midnight July 1, 1958. 
Send them to SPRINGTIME IS GIFT 
TIME Contest Editor, HARDWARE 
WORLD, 1355 Market Street, San 
Francisco 3, California. 

4—All entries become sole property 


of HARDWARE WORLD and will 
not be returned. 

5—The decisions of the HARD- 
WARE WORLD judges will be final. 


6—Announcement of winners will 
be made in the August, 1958, issue of 
HARDWARE WORLD. Prizes will be 
mailed to winners simultaneously. 

7—Employees or relatives of em- 
ployees of HARDWARE WORLD 
and other divisions of the Chilton 
Company are not eligible. 
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OUTSTANDING KIT OFFER 


Use HARDWARE WORLD'S Com- 

pelling Advertising Mats and Pos- 

ters in Your "Springtime Is Gift- 
time" Campaign 


=, 


a 
co, Mother's Day, | 
«€ GIETH TTIME. 


oS Het <o 


Brides Showers 


“Bridegroom Showers 


Weddings y) 


. ( . . . 
HARDWARE WORLD’s helpful merchandis- 5 Wedding Anniversaries 
ing kit includes four advertising mats (as 
shown on this page) and 10 posters (shown on Father s Day 


following page). (3 Graduation 
These mats made primarily for your news- —E 


paper ads, can also be used in direct mail pieces 
to supplement your newspaper advertising or 





in place of it. MAT No. 1—Same size as above, can be used in a two-column 
- ; . ad or larger. It is enough to be used in an ad as large as a 
Mat No. 1 comes in size as shown. It is a half-page. 


strong reverse style drawing and has enough 
attraction to be effective in an ad as large as 
a half page and can be used in an ad as small 
as two columns. 

Mat No. 2 comes in the size as shown for a 
two-column ad. It is also in reverse and has a 
lot of eye appeal. The white space in the center 
of the mat can be used for copy to accent the 
particular gift-time promotion for that particu- 
lar issue. For example if you are running this 
just prior to Mother’s Day, put in some copy 
relevant to Mother’s Day. 

Mat No. 3 has the same design as Mat No. 2, 
but is 514 inches wide by 3 inches deep. It can 
be used in a three-column ad or larger. 

Mat No. 4 comes as shown for a minimum of 
a three-column ad and can also be used in a MAT No. 3--This comes the same es above fer » twe-eohuan 
much larger ad. Use this as the head of an ad ad. Printer can mortise out white space in center as shown 


; x a : and set type of your own choosing. Use some reference to a 
along with suitable copy of your own high- particular promotion such as Mother’s Day, Bride’s Day, 


lighting the particular promotion such as Father's Day, etc. in this space. The most desirable way to 
Mother’s Day, Bride’s Showers, etc. develop the ad is to use manufacturers’ mats below this head 
1: * , with full descriptions and prices. 
All four of these mats are included in the s . 
merchandising kit along with the posters as 
illustrated and described on the next page. 





MAT No. 3—Same as illustration above only 5 inches wide 
for a three-column ad or larger. 


MAT No. 4—Same size as 
shown for a three-column 


& 
ad or larger. Use your ¢ 0 
own copy to tie-in with 
the head referring to the 
particular promotion such Nes) 
as Mother’s Day, Bride’s \ = Continued on 


showers, weddings, ete. Following Page 
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More About Merchandising Kit 











THIS IS THE POSTER (reduced size)—This 
poster printed in this warm brown will be 14x16 
inches. This allows enough room at the top for 
fastening over wire as hanger. Ten of these post- 
ers will be included with each kit. You can use 
these in the windows, on wire hangers across the 





Order Your 
"Springtime Is Gifttime" Kit Now 


MAT No. 1—3!, in. wide by 214 in. deep 
MAT No. 2—3!, in. wide by 2 in. deep 
MAT No. 3—5!,/ in. wide by 3 in. deep 
MAT No. 4—5!,, in. wide by 11,4 in. deep 
10 posters—16 in. wide by 14 in. deep 


All this for $1.50 


Order today the easy way while the supply 
lasts. Merely circle No. 300 on our inquiry 
card on page 48. Be sure to sign your name 
and address clearly. If you want additional 
copies of the poster, order them by indicat- 
ing the number of additional copies wanted 
opposite “remarks.” The kit will be mailed 
to you promptly along with an invoice. 

If you prefer to send check, send it with your 
order to HARDWARE WORLD SERVICE 
BUREAU, 1355 Market Street, San Fran- 
cisco 3, California. 
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store, as hangers from cornice of wall sections, 
on gondolas, and on posts and walls. They are 
printed on heavy white paper. Additional copies 
can be had for 10 cents each. You can order them 
by using our simple order plan as described below. 


WESTERN WHOLESALERS have been _in- 
formed of this big six weeks’ promotion. Their 
salesmen will be glad to help you line up the 
proper type of gift items to go with these promo- 
tions and also help you get manufacturers’ adver- 
tising mats to supplement the HARDWARE 
WORLD ad mats. 

FOR NEWSPAPER ADVERTISING, consult 
your local newspaper ad man and show him this 
issue of HARDWARE WORLD, the mats, and 
manufacturers’ mats. He’ll be glad to help you 
lay out your ad so that it will be most effective. 
Also tell him that you are planning to enter the 
Merchandising Contest. 

CALL A STAFF MEETING AND LET ALL 
EMPLOYEES SEE THIS COPY OF HARD- 
WARE WORLD. Interest them in this huge sales 
campaign and maybe they can also help with 
suggestions on how your store can be a winner 
in one of the two contests or both. 

LET US HEAR FROM YOU how you like this 
complete idea. Let us know if there is anything 
we have omitted that you would like to see in any 
future campaign. 


HARDWARE WORLD 

















Schedule: May 3-10 


(Mother's Day: May 11) 


BASIC FIXTURES—This promotion, Spring- 
time Is Gifttime, will run from May 3 until June 
14. In order to make this a very attractive and 
yet an inexpensive campaign, we have designed 
three basic fixtures which can be used inter- 
changeably throughout all the various promo- 
tions included in this campaign. These pieces are 
shown in diagram at the top of the Mother’s Day 
window. They are designed rather simply so that 
it won’t take too much time to build them, or will 
not be too costly to have someone else build them. 
They will be used in windows throughout the six 
weeks’ promotion. These pieces can also be used 
for other window displays. They should be painted 
a neutral or pastel color. For some promotions 
they can even be covered with colored paper or 
cloth to change their appearance. 


WINDOW —The sign designating ‘“Mother’s 
Day” is made to look like a large flower. It is cut 
from cardboard or from one-quarter-inch wail 
board and painted canary yellow or any other 
suitable color. The words “Springtime Is Gift- 
time” are painted on individual plastic place mats 
which are taped to the window. These stay on 
throughout the six weeks’ promotion. The cutout 
flower is also used throughout the promotions 
with the name of a different event painted on the 
promotion each time it changes. On the fixture 
at the left side of window, place different pat- 
terns of dinnerware upright on wire racks. As 
shown in the diagram, place squares of a card- 
board on some of the squares and mount flatware 
or silverware on them. This can be black or some 
suitable color. Use circular colored pieces on the 
floor. These can also be used throughout the va- 
rious changes of the window during the six 
weeks’ promotion. Display all types of glassware, 
ceramic ware, wooden ware, and metal ware. Also 
promote electric housewares items and electric 
clocks and radios. 
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RADIO AD—Have the station select a suitable 
piece of music that can be used throughout your 
six weeks’ promotion for a theme. Play it for 
just a few seconds and then as it fades out have 
the announcer say “Springtime Is Gifttime. . . . 
Yes, it certainly is when you consider the many 
events that take place in May and in early June. 
To start with there’s Mother’s Day and you cer- 
tainly want to give Mon a prestige gift. You can 
find a terrific selection at the Hardware 
Store which has put in a big stock of suitable 
gift items for this great event.” 


NEWSPAPER AD—Use one of the newspaper 
mats as shown on page 29. Under it put the fol- 
lowing words: “. . . And you will want to give a 
beautiful gift to Mother on Mother’s Day, May 
11.” Use manufacturers’ mats to illustrate sev- 
eral of the items that you will want to promote. 
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Schedule: May 10-23 


PROGRAM—You can run the bride’s showers 
and bridegroom’s showers windows concurrently, 
or schedule one to run one week and the other the 
following. The bridegroom’s showers is a rather 
recent type of shower, but makes just as much 
sense as a bride’s shower and is a natural for 
hardware stores. 


WINDOWS—Use ribbons as shown in illustra- 
tion of bride’s showers to give the feminine touch. 
Also use the shelves at angle shown. Attach card- 
board on the bottom so that merchandise can be 
shown in each pigeon hole. Wrap large ribbon 
around it and make a bow on top. Display mer- 
chandise that can be used in such showers as 
Kitchen Showers, Utility Showers, Bath Showers, 
ete. For the bridegroom’s showers use all of the 








basic props as shown. Display tools, barbecue 
equipment, appliances for men, sporting goods 
items, camp equipment, etc. 


ADVERTISING—For the bride’s shower use 
one of the mats in the kit and under it or aside 
of it put “... And when you give a shower for a 
June bride make it a hard goods shower. See us for 
suggestions for such things as a Kitchen Gadget 
Shower, Cookware Shower, Electrical Housewares 
Shower, Utility Shower, Bath Shower, etc.” Show 
illustrations of various items in the ad. For the 
bridegroom’s shower use one of the mats in the 
kit and under it put “... It’s a new idea—Give a 
bridegroom’s shower.” Follow this with illustra- 
tions of typical men’s merchandise. 
























































Special Gift Events 


SCHEDULE—The three promotions, weddings, 
wedding anniversaries, and graduation, can be 
scheduled the latter part of May and the first 
two weeks of June. 


WINDOWS—The diagram of each window gives 
complete information on how to set up the win- 
dows. The merchandise to display for weddings 
and wedding anniversaries should be in the high 
quality field with various price ranges. For grad- 
uates display merchandise that would appeal to 
younger people, both male and female. 


ADVERTISING—Direct mail could be a good 
media for any one of these promotions. Design 
a good appearing printed piece. For newspaper 
ads use any one of the mats from the kit and 
show illustrations of merchandise. Do not crowd 
the illustrations, but leave generous amount of 
white space around each one. 
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Schedule: May 31-June 14 


(Father's Day: June 15) 


MERCHANDISE TO PROMOTE — Father’s 
Day opens an opportunity of selling nearly every- 
thing on the men’s side of the store—sporting 
goods, barbecue equipment and supplies, garden 
supplies, tools (hand and power) and all types of 
gadgets and decorative ware, beverage sets, etc. 


WINDOW—Use the flower sign with the words 
“Father’s Day.” All the basic fixtures are used 
standing on their side, even the stepped-up riser. 
Use the Peg-Board for displaying small merchan- 
dise and on the shelves place individual items. 
Pisplay the rest of the merchandise on the floor. 


DIRECT MAIL AD—Send out a mailing piece, 
addressed “For Mother only.” In this have a short 
letter explaining that Hardware Store 
is a logical place to find the gift for that man of 


FATHER’S DAY 
POSTER in four 
colors comes in 
many shapes and 
sizes ranging 
from a 2-inch 
sticker to a 5-foot 
blow-up for store 
windows for use 
with your mer- 
chandise promo- 
tion. 


For Details Circle 299 
on INQUIRY CARD 
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her’s. Include in this several folders showing dif- 
ferent types of merchandise. Also in the letter 
suggest 15 or 20 items. The selection should in- 
clude items selling for $2.00 and up. 


RADIO AD—Schedule these ads at a time least 
likely for Father to be around. Explain how 
many wonderful items that you have in the store 
and also how you'll be glad to help her select 
something for Father. 


NEWSPAPER ADVERTISING—Use the mat 
with the following copy: “. . . And what better 
place is there than Hardware for a 
Father’s Day gift. Have we got the selections? 
You can find almost anything Dad will want here. 
Just look at the things below.” Then show illus- 
trations of one or two items from each depart- 
ment from which you can select Father’s Day 
gifts. 


HARDWARE WORLD 

















ANNIVERSARY PROMOTIONS 


... Springboard for Gift Sales in Colorado Hardware Store 


Englewood Hardware 
Englewood, Colorado 


HERE is no reason why the 

hardware store should not sell 
a larger percentage of the gift 
market, according to Mrs. 
Maude Coffey, veteran of 25 
years of hardware retailing in 
Englewood, Colorado. 

Mrs. Coffey owner of Engle- 
wood Hardware scoffs at the 
notion that the hardware stores 
gift-selling season should be con- 
fined primarily to the Christmas 
holidays, and she has proven 
graphically that it is possible to 
gain a much larger share, even 
where gift occasions such as 
wedding anniversaries are con- 
cerned. 

In her large housewares-gift- 
wares store in Englewood, Mrs. 
Coffey throughout 1957 made an 
aggressive determined effort to 
appeal specifically to anniver- 
sary-gift purchasers and 
through a clever twist in the 
presentation of such gift ideas, 
she brought gift sales to an all- 
time record for the first 11 
months of the year. 

To thus level out the peaks 
and valleys of gift sales to a 
smooth even turnover through- 
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“SILVER” gift 
ideas, says the 
sign, and sur- 
rounding it are 
suggestive gifts 
for a 25th 
wedding anni- 
versary, includ- 
ing a display of 
pewter, German 
silver, polished 
aluminum, and 
other silver-like 
gift items, which 
are included in 
the store’s inven- 
tory. 


out the year, Mrs. Coffey, always 
a talented merchandiser with a 
flair for the unusual has simply 
capitalized on gift merchandis- 
ing exactly as it is carried out 
by jewelers. Her year-long pro- 
motion, which incidentally, will 
probably become a permanent 
one, was based on “traditional 
anniversary gifts.” 





“Jewelry stores list a spe- 


cific gift category for every 
wedding anniversary from the 
first through the seventy-fifth,” 
Mrs. Coffey said. “Some of 
which are thoroughly familiar 
to the average shopper and 
others almost totally unknown. 
Most men and women are 
vaguely familiar with the fact 
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“CRYSTAL GIFT IDEAS” for a 15th 
wedding anniversary are attractively 
displayed by store owner Mrs. Maude 
Coffey, who believes in going all out 
to educate her customers regarding 
the appropriate gift for the specific 
anniversary. As many as 20 wedding 
anniversary signs may be _ spotted 
alongside housewares or gift displays 
at one time. 


that there are silver anniver- 
saries, gold anniversaries, but 
know nothing the categories in 
between. What we have done 
is to set up a program which 
specifies a type of gift from our 
own inventory, for every such 
anniversary.” 

The Englewood hardware 
store, naturally, doesn’t sell dia- 
monds, sterling silver, or pre- 
cious stones. Included in its ex- 
ceptionally large inventory, are 
items which match, either in 
color or usage, for every anni- 
versary. With this sales tech- 
nique Mrs. Coffey has achieved 
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The 50th. or 


Golden 


annivar. 





Red WeldiNG 
» US) ANNIVERSARY 
“CRYSTAL” 
G/T RAS 


sensational successes. At any 
given time, throughout the store, 
“wedding anniversary signs” 
can be found, as many as 20, 
spotted alongside housewares or 
gift displays, and carefully let- 
tered to create both curiosity, as 
well as immediate appeal to 
those who have wedding gifts 
to buy. 

A typical sign in white, for 
example, is lettered simply 
“First Wedding Anniversary— 
-aper!”’ This sign identifies a 
display of paper gift suggestions 
which Mrs. Coffey offers, includ- 
ing gift napkins, paper table- 
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“STEEL ANNIVERSARY” display 
for 10th wedding anniversary gifts 
offers a wide range and variety for 
the customer at Englewood Hardware. 
Gift items include cutlery, tinware, 
kitchen gadgets, teakettles, deep fry 
pans and baskets, coffee percolators, 
timers, and a host of others. 


cloth and napkin sets, decorated 
kitchen paper items, and similar 
merchandise. Directly across 
from it there may be another 
sign which suggests “25th Wed- 
ding Anniversary—Silver!” In 
this instance the sign suggests 
that the customer choose from a 
display of pewter, German sil- 
ver, polished aluminum, and 
other silver-like gift items. 
Such anniversaries as_ the 
10th, the “Steel Anniversary,” 
is easily covered by a display of 
cutlery, tinware, kitchen gad- 
gets, etc., all of which are useful. 
(Continued on page 38) 
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Shock band 


\ a 


One rivet 3” down 
socket 


Forged free-scouring 
blade finish 


PIR 
Cap at end of full 
length handle 


Talo Meolal hs 


[STEEL* LITE] 


oh it-Tae-Me fol Ul mol SE-tfolaal-le-m-li Mial-t-1-m-Loh s-lalt-le[-t-3 


Double taper 


forged blade 








DOUBLE TAPER FORGED blade capped at end for protection 


Sia) Unconditionally guaranteed Simin) (‘Full length (one piece) handle 


SHOCK BAND takes the shock aie) Hard, smooth DOUBLE TAPER 
STEEL LITE of henry work oath ein FORGED, free-scouring blade finish 
breakage Sima) Lightweight—average under 4 


ounds—long handle, round point 
a) Perfect down-center balance P ong “ = 


Double forged forward turned steps 


 @) s A A | = S Cc  @) * WORLD'S LARGEST SHOVEL MANUFACTURER 
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The 50th, or Golden anniver- 
sary, is likewise easily covered 
with a display of brass utensils 
and giftware, gold-washed 
metalware, or plastics finished 
in rich gold. 

One by one, Mrs. Coffey has 
developed a logical gift sugges- 
tion for each of the wedding an- 
niversaries up to 50. A walk 
through the store is a “practical 
education” in the proper gifts 
to give for such anniversaries. 
There is never a selling day dur- 
ing which the display signs do 
not bring forth a curious com- 
ment from at least one customer 
and, of course, a complete ex- 
planation by a sales person why 
such signs are being used. 

“Buying an anniversary gift 
from a hardware store is a dis- 
tinct novelty for many of our 
customers,” Mrs. Coffey reports. 
“Since many of the customers 
are not familiar with the proper 
etiquette involved in honoring 
a wedding anniversary with a 
gift, they customarily go to a 
jewelry store for the informa- 
tion. This means that the jew- 
eler has at least a primary op- 
portunity to sell the wedding 
gift. Now, we have developed a 








reputation for being able to im- 
mediately advise the wedding 
gift customer on the proper gift 
according to the anniversary, 
and it has effected a wonderful 
change in our gift market. 
Mrs. Coffey, is Colorado’s only 
successful woman _ hardware 


WEN 
ANNIVERSARY 


GIFT IDEAS 


dealer, operating two large 
stores in the same community 
for many years. She has re- 
ceived much editorial notice 
from Englewood newspapers 
and magazines because of her 
concentration on wedding gifts 
expressed in hardware. 





“RUBY” gift ideas for a 40th wed- 
ding anniversary are expressed by 
Mrs. Coffey with this display (above) 
of ruby-colored china and glassware. 
The wedding anniversary signs are 
carefully lettered to create both curi- 
osity as well as immediate appeal 
to those who have wedding gifts to 
buy. 


“GOLDEN” gift ideas for a 50th wed- 
ding anniversary includes such items 
as brass utensils and giftware, gold- 
washed metalware, or plastics finished 
in rich gold. Through the clever pres- 
entation of such gift ideas, Engle- 
wood Hardware brought gift sales 
to an all-time record for the first 11 
months of the year. 
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WOOD SCREWS 
DOWEL SCREWS 
HANGER BOLTS 
DRIVE SCREWS 


SPEAKER SCREWS 


USA-MADE QUALITY WOOD SCREWS 
BY Souvhers. FOR EVERY JOB... 


in STEEL, BRASS, SILICON BRONZE, 
ALUMINUM, STAINLESS STEEL 
FLAT, ROUND or OVAL 


Stock the full line of Southern Screws and Bolts—famous 
for consistent quality and uniformity . . . National adver- 
tising in the big and important home craftsmen monthlies 
and manuals year after year, makes Southern Screws and 
Bolts the No. | fastener your customers want when 

they come into your store. 


Southern’s EZ to C © label system saves you time and 
trouble, is completely foolproof—and protects Southern’s 
factory-fresh finish on every fastener! 


Stock Southern—for profit and for 
producing more store traffic that 
leads to related sales! 


SOLD THROUGH LEADING 
WHOLESALE DISTRIBUTORS 
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WOOD KNOB SCREWS WAREHOUSES: 
STOVE BOLTS NEW YORK 

A. B, C & F TAPPING SCREWS SCREW COMPANY CHICAGO 
MACHINE SCREWS & NUTS STATESVILLE * NORTH CAROLINA DALLAS 


CARRIAGE BOLTS 
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162—TIKI TORCH for outdoor light- 
ing comes complete with a six-foot 
metal pole and wick and is available 
in three decorator colors — copper, 
brass and black. Torches are packed 
in beautiful color display carton at no 
extra cost and come four to a carton. 
—John Charles Co. 


geet 
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163—CADDY BEVERAGE SET con- 
sists of eight 9-ounce classic old 
fashioneds and an ice tub packed in a 
simulated gold wire caddy. The deco- 
ration on both glasses and tub is 
popular 22k gold and frost golden 
foliage pattern. Combination set re- 
tails for $8.95.—Owens-Illinois 


164—BUFFET SERVICE includes 
four pieces in solid stainless steel. 
Made in 1l-quart, 1'-quart, 2-quart 
and 4-quart sizes. With handsome 
dome covers and sturdy handles, the 
casseroles are considered ideal for 
baked table delicacies—Revere Cop- 
per and Brass Incorporated 
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165—GOLDEN JUBILEE THERMO 
KING is made of gold anodized alu- 
minum and features contrasting black 
plastic cup top. Available in both 
one-pint and one-quart size and has 
Quick-Lok cup and collar, non-drip 
pouring lip, and the Sweet Seal stop- 
per.—Aladdin Industries, Inc. 





166—AUTOMATIC ELECTRIC FRY- 
PAN has removable heat control unit 
that, when removed, allows frypan to 
be completely immersed in water for 
easier washing. Fry-Guide on handle 
gives recommended frying tempera- 
tures for favorite foods.—Sunbeam 
Corporation 
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167 — MULTI-FEATURE HAIR 
DRYER has quick drying power, can- 
not overheat, has two-way blower 
switch, is noise-free during operation, 
comes with an extra-long 8-foot cord, 
is decorator-designed and comes in 
three colors, and is light and portable. 
—Ronson Corporation 











168—SIDE-VIEW BATH SCALE is 
called the Strato Flight and features 
a scale that is wider than its height, 
and the dial runs the long way of the 
scale. Surface is completely flat and 
dial is actually depressed. Comes in 
six colors.—Borg-Erickson Corpora- 
tion 





169—FOUR GALLON OVAL COOL- 
ER is designed for outdoor living. 
Unit is decorated in three-dimen- 
sional, four-color design and is Fiber- 
glas insulated for camping, boating 
and patio use. It is constructed of 
lithographed steel.—The American 
Thermos Products Company 





170—WHISTLING TEAKETTLE has 
a distinctive Mirro copper tone Alu- 
milite finish that is permanent . 
will not chip, peel or tarnish. Has an 
attractive plastic handle, spout cap 
and trigger. Teakettle whistles when 
water reaches boiling temperature.— 
Mirro Aluminum Company 
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IMPLIFY 


your saw line... 
Ma 


: shendeaiiel with 


Silver Steel 


Make a resolution right now to simplify your saw 
line this year . . . concentrate on the fast-movers 

. standardize with Atkins Silver Steel. 

Here in one quality line you'll find the right saw 
for every customer, the right blade for every wood 
or metal, the right size for every cutting job. With 
this one complete line, you'll eliminate confusion in 
pricing and inventory. You'll save time in stocking 
and handling. Your salespeople will know the fea- 


tures and do a better selling job. 


Take the Atkins 65, for example. This famous ship 
model answers every hand saw need—with the Per- 
fection handle that’s always comfortable and gives 
accuracy to any job, with three lengths for personal 
preferences. Other universally-used models in every 
price range. 

Call your Atkins wholesaler now. Let him check 
over your stock and recommend the Silver Steel 


models that cover the requirements of your trade. 


Always Sell ATKINS...A Cut Above the Rest! 


MYL. ““Sharpie’’* says: 
CALL YOUR ATKINS WHOLESALER 


He can give you fast, dependable service 
on the complete line of ATKINS “Silver 
Steel"’ saws for every wood-cutting or 
metal-cutting need. ATKINS “Silver Steei” 
is America's First Name in saws. 


ier Steck 


**“Sharpie” is a Trade Mark of Borg-Warner Corp. 


MO) ATKINS SAW DIVISION 


BORG-WARNER CORPORATION 


Indianapolis 9, Indiana 
Branches: Chicago, Philadelphia, Chattanooga, 
Los Angeles, Portland, Oregon 


Export: Borg-Warner International, 36 S. Wabash, 
Chicago 3 
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MAKE MINE 


KLEINS 





Linemen, electricians...men who 
know good tools... are satisfied only 
with the best. When it comes to pliers, 
they know the best is Klein’s—famous 
for quality ‘‘since 1857.” 

For your top customers...those 
who appreciate the finest in tools... 
be sure your stock of Klein Pliers is 
adequate. 


100 years of service 
to linemen,  electri- 
cians and industry is 
back of this new 
Pocket Tool Guide No. 
100. A copy will be 
sent you upon request, 
without obligation. 





Foreign Distributor 
International Standard Electric Corp. 
New York 


Mathias KLE rw & Sons 
 Rrabished 1857 Checage, BF 
1200 McCORMICK ROAD- * CHICAGO 45. ILLINOIS 
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NEW GIFT PRODUCTS 








171—LAWN SWEEPERS, hand model 
(left) and self-propelled model (right) 
include many features. Hand model 
folds for easy storage and can hang 
on wall. The 24” power sweeper has 
i-cycle engine that drives both brushes 
and front wheels.—Western Tool and 
Stamping Co. 





172—EXTRA LARGE LAWNS are 
done in half the time with this Trail- 
ing Mower which has a total mowing 
swath of 45 inches. Unit has adjust- 
able cutting height from 1'2-3' 
inches. Three rubber-tired wheels add 
to steering ease and maneuverability. 
—Quick Mfg. Co. 





173—REEL TYPE POWER MOWER 
has five self-whetting, spring tem- 
pered, high carbon, crucible analysis 
steel cutting blades. Throttle and 
clutch controls are located on handle. 
Mower is powered by 1.75 hp, 4-cycle, 
engine with rewind starter.—Ameri- 
can Chain & Cable Co., Inc. 













Suggested 
Retail 
$2.49 






‘4 ~ | 
ene 
INDOOR-OUTDOOR HOME BELL ) 


Gleaming, polished 
aluminum bell, with satin 
black ship's wheel bracket. 


Suggested 
Retail 
$4.95 


BARBECUE BELL 


Good luck horseshoe bracket, polished 
aluminum bell with a clear, lasting tone. 


Suggested 
Retail 
$7.49 





PATIO-GARDEN BELL 


Beautiful, fully polished brass bell 
...@ big seller everywhere, anytime. 


* Complete Line 
* High Profit 


* Big Volume 





Display packaged, full price range, 
on all year ‘round sellers. Perfect for 
ao hundred uses at home or away 
...@ big gift item. 


Send for the Bevin Catalog 
EVIN BROS. 


MFG. COMPANY 


East Hampton, Conn. 










Sales Representatives 
John H. Graham & Co. Inc. 
105 Duane Street, New York 8, N. Y. 
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177—REDI-PLANT’D CALADIUM 
bulbs produce spectacular foliage 
plants of many hues and patterns. 
Bulbs are set in peat humus soil in 
plastic planters. Bulbs remain dor- 
mant until watered and the planters 
require no attention in the store.— 
Alexander P. Thomas Bulb Farms 


om uses 
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‘ 
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rope customers are sold 
on TUBBS self-serv cartons 


Fast moving, easy handling Tubbs Rope practically sells itself 





when displayed in attractive self-serv cartons. Premeasured and connected 100 


: nile oat E foot coils speed up sales and boost profits. You'll increase your rope volume too 
178—PICNIC CHEST is finished in 
hunter green enamel and accented in 
sunny yellow to combine good looks in four popular sizes: Y4", %6", ¥%” and 2”. 
with such practical features as a con- 
venient sliding tray, galvanized inte css----e-csme eee eeeteneensenneenenneeneentetnnennnertnuneaventenesseananaveeses sesueecesseeseseassceenansnaaecenasenansseuesene 


rior, drain hose, and double thick fiber 
TUBBS READY-MEASURED BOXED COILS... 


glass insulation.—Landers, Frary & 
are factory measured and marked every 5 feet — ideal for 


because you sell coils, not odd lengths. Available in Manila, Sisal or Cotton Rope 


Clark 
small or odd-length orders. You save selling time because you 
simply count and cut. The convenient carton makes an 
attractive display for counter or floor — keeps rope clean and 
eliminates troublesome snarls. Available in Manila or Sisal — 
4 sizes: V4", 6", 3/g” and V/” 


TUBBS STANDARD COILS... 

are available in 1200-ft. full coils and 600 ft. half coils in 

a complete range of sizes for quantity orders. Grades of rope 
include Extra Superior Manila, Rancho Manila and Victory Sisal. 





Tubbs also makes a number of special purpose ropes with 


special treatments and lays to meet specific requirements. 








179—PORTABLE RADIO rket . ; ‘ F aids 
; Sager For every rope need, ask your jobber for TUBBS — a trusted name since 1856 


model is a six-transistor radio in gold 
with beige and black trim or in gold 
with red and black plaid grille. Has a CORDAGE 
shatterproof, rustproof, chipproof cab- TU 6 34 s COMPANY 
inet, clip-on carry, strap, high-output 
speaker and built-in antenna.—Gen- 





= For free copy of useful, pocket-size booklet, ‘Selection, Use and Care of Rope," and litera- 
eral Electric ture on Tubbs packaged rope, write Dept. HW. 
For Details Circle 27 on INQUIRY CARD 
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PSHA Convention & Show 


Success Despite Floods 


Long Beach, Calif. 
February 18-20 


Despite a flash flood and heavy 
rains, exhibitor sales at the 37th 
Annual PSHA show were higher than 
during 1957, according to show di- 
rector Otto Grigg. Attendance at 
this year’s convention and show was 
4034 as compared to 5965 for 1957. 
Of the total registration, 1700 exhib- 
itors, delegates and guests signed 
in on the opening day. 





. 


NEW PRESIDENT SHOW DIRECTOR Otto 


(left) 


John Herman 


takes over office from award plaque to W. A. 
Robb for community work 


Dwayne Larson 


The convention program included 
an action-packed schedule of activi- 
ties starting with the welcome break- 
fast on Feb. 18 and followed by an 
industry luncheon and an employee 


HARDWARE 
Grigg (left) presents COURSE grad Vernon 
Clark (left) gets cer- 


tificate from IRHA’s 
director Russ Mueller 


night party the following day. 

The wholesaler host free breakfast 
the final day proved to be one of the 
most stimulating and exciting busi- 
ness sessions of the three-day event. 





EMPLOYEE NIGHT buffet was one of OFFICIALS at head table re- POT AND KETTLE club members were 


highlights of three-day event 


lax during breakfast 


ae at) 


guests of the PSHA at breakfast 





GETTING the facts on tie- BUYERS show interest in 
down belts from General Lo- W. D. Allen exhibit 


gistics 





CHIEF PRODUCTS dis- 


play their new lines 


motion 


a4 


A CLOSE-UP of 
the Revere gift pro- 


POWER TOOL 





BETHLEHEM PACIFIC 
gondola features are ex- 
plained 


demonstra- BIG BOY 
tion in Millers Falls’ booth 


barbecue 


catches large share of 


attention 





CASCO rep CUSTOMER ex- 
“feeds” highchair amines Lufkin 


visitors products 
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NOW = A FERTILIZER APPLICATOR 
FOR UNDERGROUND SPRINKLER SYSTEMS 






































WATERFEEDER, moss 200 | $335 


(%4” pipe size) 





: 












: THESE FEATURES 


B pews pose aan roped 
ee ee 


Use the balanced nutrient fertilizer... 


WATERFEED. 


is a concentrated high analyses water soluble cartridge type fertilizer. 
‘ It has been designed in two formulae to cover all the gardener's needs 
{ é and to take advantage of the water feeding method. May be used for 
4 
| ° —@ for LAWNS — WATERFEED 30-10-10 PROEN PRODUCTS CO. 
For lawns ard other plantings which primarily require nitrogen, such 


root or leaf feeding. Will not burn. 
as leafy shrubs, trees, etc. $4.95 per box of 200 cartridges. 9th & Grayson 









Toes 





@ for FLOWERS — WATERFEED 15-40-10 


For flowers, flowering shrubs and vegetables. Also other plantings 
which primarily require phosphoric acid. 
$5.30 per box of 165 cartridges. 


[Prada] contrisutions TO FINER GARDENING 
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153—SPEED UP BARBECUE with 
Fire Bellos that pumps air into grill 
and gets charcoal glowing hot, ready 
for barbecuing in minutes, eliminat- 
ing the usual long wait. Covered in at- 
tractive copper metal foil with bright 
red nozzle. Label contains popular 
recipes.—Outdoor Chef Products 





154 — ORNAMENTAL FLORAL 
FOUNTAIN that is self-powered op- 
erates on four regular flashlight bat- 
teries and can be used anywhere. 
Height of spray is controlled by turn- 
ing nozzle. Continuous spray action 
uses same water over and over. Foun- 
tain is 4,” high.—Fred Roberts Co. 








156 — BARBECUE TRAY is gaily 
decorated with brightly colored illus- 
trations on white background. Tray 
is made of heavy gage steel and is 
available in 10-inch and 14-inch diam- 
eter sizes. All colors used are perma- 
nent. Ideal for serving indoors or out. 
—Chicago Metallic Mfg. Co. 





157— PARTY LITES provide eco- 
nomical lighting of any outdoor occa- 
sion. Come complete with support 
poles to hold the flame at eye level 
or above. Includes quart-size glass 
fuel container and metal leak-proof 
top with cotton wick.—SayresCrest, 
Inc. 


159—SEA FOOD SERVICE for four 
consists of individual-portion milk- 
white Glasbake baking-serving dishes 
in the shape of stylized fish. Capacity 
of each dish is 17 ounces. Individual 
fish dishes are packed in a display 
carton and retails for $3.—Thatcher 
Glass Manufacturing Company 





160—“CHIP AND DIP” set in tur- 
quoise with white balloon motif is 
designed to serve party snacks and 
salads. Brass-plated mounter can be 
easily detached to allow separate use 
of bowls. Each set comes in an in- 
dividual gift carton.—Corning Glass 


Works 





155—HAIR 


DRYER featuring one- 
piece base provides perfect balance 
regardless of position of the head. 
Has a central control dial for tem- 
perature adjustment and a specially 
designed fast-acting motor that de- 


livers concentrated jet stream of 
heated air.—Landers, Frary & Clark 
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158 — FIBER-GLASS decorative ac- 
cessories include tray selection, 24” 
stands, four free-form bowls with at- 
tached satin black Kimlite stands and 
six new bowl colors. Bowls serve as 
snack servers, planters or as salad 
bowls. Comes in 15 colors.—Kimball 
Manufacturing Corp. 


161 — ELECTRIC SPEEDSHAVER 
features flip-top which pops open at 
the touch of a button on the side of 
shaver to permit jiffy cleaning. Skin 
stretcher rim permits smoother, closer 
shave. Rubber-cushioned brush motor 
has nylon gears.—North American 
Phillips Company 
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CRESTOLOY END CUTTING NIPPERS 


Each and every No. 72, 6”. Also in 7” size. 


CRESTOLOY PLIER is 


<= individually tested! 


CRESTOLOY HEAVY DIAGONAL 
CUTTING PLIERS 
No. 542, 7” size only. 













CRESTOLOY LINEMENS’ SIDE 
CUTTING PLIERS 
No.1950, 8”. Also in 6” and 7” sizes 


CRESTOLOY LONG NOSE SIDE 
CUTTING PLIERS 
No. 654, 6”. Also in 7” size. 


CRESTOLOY DIAGONAL CUTTING 
PLIERS 
| No. 942, 6". Also in 4’ and 5” sizes. 





When you choose a CRESTOLOY 
PLIER you know you are getting top t (2 == HARDWARE DEALERS every- 
value and proven performance. After macs acmeaanen oan 
rigorous factory testing for ease of cut- eaten foe oa. aan table 
ting, hardness of blades and strength, or ae display, they can i 
each tool that passes these tests is tagged used with various mounting fix- 
otis chee sadiibies tag euealnaal tures. Ask your jobber for details. 
above. CRESTOLOY PLIERS are 

available in more than a score of pat- 
terns including the five popular types 
illustrated. 








Sign of lhe Vprlisan 
Synlol of Cuccllence 





Crescent is our trade-mork, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere and made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YORK 
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TO RECEIVE ANY OF THIS PRINTED MATTER CIRCLE 


“STOP RUST WITH RUST- 
OLEUM” is the title of this 36-page 
protective coatings manual released 
by the Rust-Oleum Corporation. The 
manual features color chips of 102 
different coating items and includes 
complete sections devoted to methods 
of surface preparation, use of prim- 
ers, and finish coatings, and the avail- 
ability of special custom coatings 
where required. Sections of the man- 
ual include primers, short oil type 
coatings, long oil type coatings, rest- 
ful color group, oil field finishes, heat 
resistant and chemical resistant coat- 
ings, Galvinoleum coatings, floor coat- 
ings, and other specialized mainte- 
nance products. 

For Details Circle 211 on INQUIRY CARD 


UNIVERSAL BAND CLAMPS 
made of stainless steel are described 
and illustrated in a four-page catalog 
sheet issued by Aeroquip Corporation. 
Adaptable for any hose, duct, pipe 
strap hanger, mounting bracket or 
irregular shaped application. Litera- 
ture contains engineering and order- 
ing information. 

For Details Circle 212 on INQUIRY CARD 


LAWNMOWER SHARPENER that 
permits grinding on hand, power, fair- 
way, and rotary-type mowers without 
removing engines, wheels or handles 
from the mower, is described in this 
folder on lawnmower servicing equip- 
ment released by The Fate - Root - 
Heath Company. Folder brings reader 
up-to-date on current opportunities 
in the lawnmower servicing field. 

For Details Circle 213 on INQUIRY CARD 


THE PARTY LINE of barbecue 
mitts, “crazy” aprons, chef apparel 
kits and Mr. and Mrs. gift sets are 
illustrated and described in a stapled 
10-sheet catalog issued by Parvin Mfg. 
Co. Also included is dealer’s price list. 

For Details Circle 214 on INQUIRY CARD 
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SUBMERSIBLE PUMPS with il- 
lustrated applications of their use are 
featured in this catalog issued by The 
American Crucible Products Company. 
Designed as a convenient pump hand- 
book for plumbing contractors, archi- 
tects, consulting engineers, builders 
and industrial maintenance engineers, 
this catalog lists physical dimensions, 
pumping capacities, electrical data 
and specific features for each Kenco 
pump. 

For Details Circle 215 on INQUIRY CARD 


THE “TOTER,” a triple - threat 
home work-saver for home and gar- 
den, is described in a catalog sheet 
issued by Wellmade Metal Products 
Company. Can be used as a hand- 
truck, wheelbarrow or utility con- 
tainer when detached from frame. 

For Details Circle 216 on INQUIRY CARD 


STAPLING PRODUCTS including 
information on staple leg lengths, 
load capacity and packaging are de- 
scribed in a 12-page catalog issued 
by Arrow Fastener Company, Inc. 
Catalog includes price lists. 

For Details Circle 217 on INQUIRY CARD 


LIGHTING FIXTURES AND 
LIGHTING SYSTEMS are described 
in this eight-page publication featur- 
ing 56 illustrations of industrial, com- 
mercial and residential fixtures and 
systems and gives special emphasis 
to design advantages and construc- 
tion—operational characteristics. Is- 
sued by Sylvania Electric Products 
Inc., booklet provides an overall view 
of the wide variety of fixture design, 
ranges of light output, and choice of 
mounting methods. 

For Details Circle 218 on INQUIRY CARD 


HOMECRAFT CATALOGS, issued 
by Rockwell Manufacturing Company, 
cover two subjects: a 20-page conden- 
sation of major tools illustrated and 
described, and the other a book list- 
ing Delta books on how to get more 
out of power tools, books of work 
shop projects, and other publications. 
Both books are handy sized for mail- 
ing or handing out to store customers. 

For Details Circle 219 on INQUIRY CARD 


POWER MOWER FACTS, issued 
by Toro Manufacturing Corporation, 
is a 26-page, pocket-size booklet pro- 
viding information sought by custom- 
ers shopping for power mowers and 
power handle attachments. Booklet 
covers 23 power mower products pri- 
marily designed for use at home. Each 
machine in the Toro line is given a 
separate page of product features 
and specifications including line draw- 
ings. 

For Details Circle 220 on INQUIRY CARD 


FLEXMASTER PIPE COUPLING 
is described in a four-page catalog 
sheet issued by Aeroquip Corporation. 
Included are installation instructions, 
engineering and ordering information 
and specifications. Coupling is corro- 
sion resistant, no threading of pipe is 
required and pipe vibration and shock 
are minimized. 

For Details Circle 221 on INQUIRY CARD 
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Both styles available 
in full range of sizes 





Gleaming, jewel-like high gloss finishes 
catch the eye. Lightweight, easy-to- 





handle. All Biltrite Vinyl Garden Hose For your many customers who demand 
are so durable they are unconditionally the special qualities of rubber... . 
guaranteed, Far exceed standards of 

the Society of the Plastics Industry, BILTRITE RUBBER HOSE 

Inc. and bear this seal issued by the Extremely durable live rubber, re- 

U.S. Dept. of Commerce. All couplings inforced wtih high tensile cord. 

full-flow solid brass. Bright, Full range of sizes and colors. 


multi-colored packaging makes selling 
easier, too. 





The BIG seller that makes watering easier! 


You get these extra advantages BILTRITE TRIPLE-TUBE 
@ POWERFUL MERCHANDISING HELP including free FLEXIBLE SPRINKLERS 


ad mats and window streamers. Merchandising Finest quality vinyl gi es wide 
i inyl; giv ide, 


gentle spray, always lies flat, re- 
versible for soaking. Nickel-plated 
solid brass fittings. 


AMERICAN BILTRITE RUBBER COMPANY 
CHELSEA 50, MASS. 


For Details Circle 30 on INQUIRY CARD 
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displays and self-service racks available. 


@ SPEEDY DELIVERY to distributors from strategically 
located warehouses. 
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ABOUT 


PEOPLE 





NEWLY NAMED WESTERN GIFT & HOUSEWARES ASSOCIATION is 
instituting a monthly luncheon and Mart visitation day for buyers in the San 
Francisco area. Newly elected officers of the association above are, from 
left, Henry Adams, general manager of the Western Merchandise Mart; 
Howard H. Fassett (Ekco Products Co.), vice president; Bob McCarty (The 
Cal-Dak Co.), president; Don Wagener (Wagener & Swanson), industry co- 
ordinator; J. L. Kingsley (J. L. Kingsley Co.) secretary; and Bob Huxtable 
(Hamilton Manufacturing Corp.), treasurer. McCarty and Wagener point 
to the fourth and second floors respectively, whose activities in the Mart 
building will be coordinated under Wagener’s direction. McCarty also an- 
nounced that the new association is planning to present a bigger and better 
Gift and Housewares Show from August 3-6. 


New Posts for Otto Bernz New Maytag V.P. 


The Otto Bernz Company of Ro- 
chester, New York, manufacturers of 
portable propane gas appliances, has 
introduced a new line of indoor-out- 
door ceramic grilles and portable re- 
frigerators. The expansion has re- 
sulted in the creation of a new post 
of general sales manager, which will 
be handled by Ray Nichols, formerly 
general manager of the Rochester 
branch of the Borden Ice Cream Co. 

Robert Wilcox, formerly sales rep- 
resentative in the Chicago area, has 
been named product manager of the 
ceramic grill division, and Allan 
Brown, former salesman in New York 
City, will serve as manager of the 
Portable Refrigeration Division in 
Rochester. 
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LOS ANGELES—Raymond Hahn, 
Sr., has been named vice president 
and general manager of the Maytag 
West Coast company here, a subsidi- 
ary of the Maytag Company, Newton, 
Iowa. He succeeds John M. Wyman 
who retired Jan. 1. 

Hahn is succeeded as sales man- 
ager-southern division of the coast 
firm by his son Raymond Hahn, Jr. 


Handy-Hook Bought 


Knape & Vogt Manufacturing Com- 
pany of Grand Rapids, Mich., has ac- 
quired the Handy-Hook division of 
Vadco Products of Detroit, Mich., F. 
J. Vogt, president of Knape & Vogt, 
announced. 


Remington 
Revises 
Sales 
Setup 


D. Lee 
Braun 


Remington Arms Company, Inc., 
has announced a series of organiza- 
tion changes in its sales department. 
J. J. Callahan, formerly manager of 
the sales division of Mall Tool Com- 
pany, a division of Remington, has 
been appointed manager of Reming- 
ton’s newly created sales promotion 
and advertising division. He’ll be 
in charge of promotion of the com- 
pany’s sporting arms and ammuni- 
tion, traps, targets, industrial tools, 
and Mall portable power tools. 

P. B. Patteson has been named 
manager of the Mall and Industrial 
Sales Division. 

D. Lee Braun, previously manager 
of the San Francisco district, will 
assume duties there as manager of 
the Western sales region. 


Ox Fibre 
Elects 
New 
President 


Frederick W. 
Weitzel 


Frederick W. Weitzel was elected 
president of the Ox Fibre Brush Com- 
pany to fill a vacancy caused by the 
death of A. R. McEwen. Mr. Weitzel 
has been with the company for 30 
years, having been named manager 
in one of the company’s plants in 
1928. 

In 1931 Mr. Weitzel was named 
general superintendent and promoted 
to general manager in 1938. In 1946 
he became vice president and a direc- 
tor of the company. 
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Estwing 
Selects 
Sales 
Manager 


J. Harold 
Prather 





J. Harold Prather has been named 
sales manager of Estwing Mfg. Co. 
He has had a life-long hardware ex- 
perience, starting in a retail store 
and later joining Brown-Camp Hard- 
ware Co. as sales manager for 13 
years. 


Autoyre 
Names 
Sales 
V.P. 


Daniel F. 
O'Connell 


Daniel F. O'Connell, Jr., general 
sales manager of The Autoyre Com- 
pany, has been named vice president 
in charge of sales. O’Connell has been 
sales manager of the firm since April 
1956. Previously he had been district 
sales manager handling the parent 
company’s housewares line in New 
York state and New England. 

O’Connell joined Ekco in 1948 as 
a salesman in Boston, and three years 
later took over the district manager 
position. 


Kennatrack Sales Manager 


Rudy J. Kopore has been named 
general sales manager of the Kenna- 
track Corp., gliding door hardware 
manufacturer. Mr. Kopore was pre- 
viously manager of the company’s 
domestic sales division. The company 
also announced the appointment of 
Norman Metzler to assistant general 
sales manager. 
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U. S. STEEL WESTERN SALES FORCE MEETS IN LONG BEACH 


THE PACIFIC SOUTHWEST HARDWARE ASSOCIATION Convention and 
Show in the Long Beach, Calif., Municipal Auditorium was headquarters for 
the United States Steel Western sales force meeting last February. Bill Viery, 
sales manager (kneeling, left), and Jack Donnelly, assistant sales manager 
(kneeling, right), are ioined by, from left, Bob Fleenor, San Francisco; Bob 
Rossman, San Francisco; Glenn Evans, Salt Lake City and Los Angeles; 
Jack Johnson, Northwest; Charles Gazze, Arizona and Southern California; 
and George Woodburn, Los Angeles. Another member of the team, Charles 
Harding, Los Angeles, was not present when photo was taken. 


BRIEFING ON HOUSEWARES LINE 


WHOLESALERS GET SALES INFORMATION from Bob Golding, Eric- 
Chemnitz Company, manufacturers’ (left) representative firm, on the line 
of Lincoln Beauty Ware in the new display at Thompson-Diggs Company, 
Sacramento. The wholesale firm has just recently taken on this line for 
distribution in the Northern California area. Those listening to Bob Golding 
are (left to right), Fred Frese, assistant sales manager, and Charles Sorenson, 
housewares’ buyer. 
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JUMBO 


ACE 
All steel, | ° 
Low-priced favor- pacity ( out ft). 


finish, self- tube 
cating bearings, 
puncture-proof tire. — or steel 


QUALITY PRODUCTS 
by 


LAWN SPRAYER E  SPREADERS 
Best controlled applica- ‘ : Z models, 
tor for liquid fertiliz- E 
ers, insecticides, weed OLDEST and LARGEST 


killers. Tank holds 3 


aals. Produces approx. STITCH UT) mT Gs for soreading, peat 


40” swath. Non-corro- moss. Nylon bearings. 

i . Baki > : 

mote fish IN AMERICA -pppaggeaiaas 
ane 

en rite for FREE Literature SE Re Sn ae al 


JACKSON MFG. CO, 
Harrisburg, Pa 


' 5 sizes. Axles 
run completely 


a 
LAWN and GARDEN CARTS 4 {truth high wade 


2 ruggedly-built models. Low- 4 Rounded edges 
priced Handi-Cart, shown, and & prevent cutting 
dackson Deluxe hold 4 cu. ft., &@ sod. Adjustable 

feature popular flat bottom, g scrapers. 

baked automotive finish. ] 


2-in-1 SPREADER-CART 


‘ 
4 
A 
« LAWN ROLLERS : 
4 
s 
rl 
: | Conniation spreader and 
fe e 


© peat moss. 











AT HARDWARE STORES & GARDEN SUPPLY DEALERS 
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LOW COST ATTACHMENT 
CONVERTS HOME FAUCETS 
INTO DRINKING FOUNTAINS 


$595 Retail 


HERE'S A GREAT NEW ITEM to intrigue every 
homeowner—the HAWS Fountainette—a com- 
bination smooth-flow tip and drinking foun- 
tain. Flip the lever, and up spurts a handy 
drinking bubbler stream. Flip it again, and it 
acts as a smooth-flow tip. Screws easily onto 
most standard aerator home faucets.* An at- 
tractive display carton catches the shopper's 
eye —a short message sells the Fountainette. 
And, best of all, it’s made by HAWS. . . recog- = 
nized leader in drinking facilities since 1909. 





* by American Standard, Chicago, Crane, : 
Price-Pfister, Repcal, etc Flip the lever... and drink! 





Write for 


illustrated DRINKING FAUCET COMPANY 
information sheets. 
1439 FOURTH STREET * BERKELEY 10, CALIFORNIA 





For Details Circle 31 on INQUIRY CARD 
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NEWS 





N.F.C. Western Reps 


Sales representatives in the 11 
Western states were named by the 
N.F.C. Engineering Company, manu- 
facturer of Thermo-Serv insulated 
serving ware. The reps and the ter- 
ritory they have been assigned in- 
clude the following: 

Wm. J. Winn Company, Southern 
California, Arizona; Hughson & Mer- 
ton, Northern California, Nevada; 
Yeager & Sleight, Washington, Ore- 
gon, Montana, Idaho; Eugene Wil- 
loughby, Colorado, Utah, New Mexico 
and Wyoming. 


New Whirlpool Managers 


LOS ANGELES—Appointments of 
Warren Singer as field sales man- 
ager and Dave Armbruster as Los 
Angeles district manager for RCA 
Whirlpool air conditioners of Whirl- 
pool Corporation, were announced. 
Singer was formerly sales manager 
for room units. He will now handle 
sales of both room and central air 
conditioners. William B. Doyle re- 
mains in the position of general sales 
manager, air conditioning division. 

Armbruster, who was sales man- 
ager for central units, will supervise 
sales of all air conditioning products 
in the Los Angeles district. 


S-K Salesmen for West 


Two West Coast field salesmen 
have been appointed by S-K/Lectro- 
lite Tools. Lloyd Graham, Los An- 
geles, has been assigned to California, 
Nevada and Arizona, while Vance T. 
Ferguson, Portland, Ore., will cover 
Washington, Oregon, Idaho and Utah. 
Carroll V. King, the company’s West 
Coast representative, resigned re- 
cently. 


Assumes Managership 


LAMAR, Colo.—Leo Moran has as- 
sumed managership of Moran’s Hard- 
ware established here in 1947 by his 
father the late John Moran. 

The young businessman, graduate 
of Holy Cross Abbey at Canon City, 
gained experience in the business 
working with his father and more re- 
cently with his mother. 


New Wickford Sales Rep 


PASADENA, Calif.—Bill Winn has 
been appointed sales representative 
for Wickford Products, Inc., manu- 
facturers of air conditioning and fur- 
nace filters. Winn’s headquarters will 
be here and his territory will include 
Los Angeles and Southern California. 


Earth Carpet Names S.M. 


John Uhlarik has been named na- 
tional sales manager for Earth Car- 
pet Lawn Seed, it was announced by 
the L. Teweles Seed Co. 
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DIAMOND TOOL and HOrseshoe (, 


DULUTH: MINNESOTA TORONTO -CANADA 


For Details Circle 32 on INQUIRY CARD 


CD AerceeFhiceal WMENCM-MME Zeetor Lanibiv 


A PRICE YOU CAN PROMOTE! 
A QUALITY YOU CAN RELY ON! 


Here’s a traffic-pulling promotional lantern that doesn’t 

force you to sacrifice mark-up in order to feature a red-hot price — 
and doesn’t make you handle goods of uncertain quality that can 
damage your business reputation! Re-order service is 

reliable and quality is uniformly high — because this is an 
American-made lantern backed by our long record 

as producers of fine merchandise! 

Write us for discounts and information on the new 

No. 945 Mighty-Lite Lantern —and other Empire Lanterns for faster 
selling and higher profits! 


TAKES STANDARD LANTERN BATTERY! 
ALL-METAL CONSTRUCTION! 


RED SAFETY FLASHER 
PROMOTE IT AT HIGH POWER WORKING LIGHT 


TWIN SWITCHES 
$ x $1 BAKED ENAMEL FINISH 
—_ STAYS PUT AT ANY ANGLE 
FULLY GUARANTEED 


LESS BATTERY INDIVIDUALLY CARTONED 


W/h, ae WARE Coy 200 Fifth Avenue, New York 


Merchandise Mart, Chicago 
TWO RIVERS, Wis. 


For Details Circle 33 on INQUIRY CARD 
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Runyan WTC President 


SAN FRANCISCO—Frank K. Run- 
yan, one of the founders of the West- 
ern Merchandise Mart and currently 
associate manager and consultant, 
was elected president of World Trade 
Center, Inc. here, at its 15th annual 
meeting Jan. 23. 


Company Name Changes 

WOOSTER RUBBER COMPANY, 
one of “the big five” in the U.S. 
housewares industry, has announced 
a corporate name change to Rubber- 
maid, Inc. 


THE BORDEN COMPANY CHEM- 
ICAL DIVISION will be called The 
Borden Chemical Company. 








April 17-20 


April 24- 
May 3 


April 27-30 


June 23-26 





SCHEDULE OF CONVENTIONS AND SHOWS 


SECOND INTERNATIONAL GADGET SHOW, Trade 
Show Bldg., New York, N. Y. (Henry S. Harris, 1123 
Broadway, New York, N. Y.) 


IRHA HARDWARE WEEK, National Retail Hardware 
Association, 964 N. Pennsylvania St., Indianapolis, Ind. 


ANNUAL NATIONAL WINTER SPORTS SHOW, Hotel 
Sheraton-McAlpin, New York, N. Y. (J. Andrew Squires, 
23 East 26th St., New York, N. Y.) 


WESTERN BUILDERS HARDWARE CONFERENCE, 
Hotel Del Coronado, San Diego. (James C. Carroll, Union 
Hardware & Metal Company, 5555 Ferguson Drive, Los 


UNITED STATES WORLD TRADE FAIR, Coliseum, 
New York City (David Jacobson, 120 East 56 St., New 


WESTERN TOY, JUVENILE AND WHEEL GOODS 
MARKET, Western Merch. Mart, San Francisco, Calif. 
(Henry Adams, Western Merch. Mart, 1355 Market 


May 25-28 
Angeles, Calif.) 
May 7-17 
York, N. Y. 
May 18-23 
Street, San Francisco, Calif.) 
June 22-26 


ASSOCIATED POT & KETTLE CLUBS OF AMERICA 
CONVENTION, Arrowhead Springs, Hotel & Spa 
(George P. Wilcox, 2330 West Third Street, Los Angeles 
5, Calif.) 


FIFTH NATIONAL STORE MODERNIZATION 
SHOW, New York (Exposition Management Corporation, 
51 East 42nd St., New York, James F. Walsh). 


NATIONAL HOUSEWARES SHOW, Atlantic City Audi- 
torium, Atlantic City, N. J. (National Housewares Mfrs. 


CALIFORNIA GIFT SHOW, Ambassador & Biltmore 
Hotels, Brack Shops and Merchandise Mart. (Trade Shows 
Ltd., 672 So. Lafayette Park Place, Los Angeles 57, Calif.) 


WESTERN SUMMER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, Merchandise Mart, 1355 


AFTM FISHING TACKLE TRADE SHOW, Sherman 
Hotel, Chicago, Ill. (AFTN, 430 Bond Bldg., Washington 


NATIONAL RETAIL HARDWARE ASSOCIATION 
CONGRESS, Conrad Hilton Hotel, Chicago, Ill. (National 
Retail Hardware Assn., Russell R. Mueller, 964 N. Penn- 


WESTERN GIFT & HOUSEWARES SHOW, Merchandise 
Mart, San Francisco, Calif. (Western Gift & Housewares 
Assn., Henry Adams, 1355 Market St., San Francisco, 








July 7-11 

Assn., 1140 Merchandise Mart, Chicago, III.) 
July 20-25 
July 21-25 

Market St., San Francisco, Calif.) 
July 27-30 

5, D. C.) 
July 27-31 

sylvania St., Indianapolis, Ind.) 
August 3-6 

Calif.) 
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Mart Schedules 3rd 
Annual Toy Market in S.F. 


SAN FRANCISCO—May 18 thru 
23 has been set for the 3rd annual 
Western Toy, Juvenile and Wheel 
Goods Market on the 9th floor of the 
Western Merchandise Mart in San 
Francisco. 

The products of over 300 of the 
nation’s leading manufacturers will 
be represented, giving buyers the best 
opportunity to see complete lines of 
new merchandise in each category. 

Last May over 1600 buyers visited 
the week-long market, and it is ex- 
pected that an even larger number 
will attend this year. 

A special luncheon program will be 
held in the Mart Auditorium on 
Thursday, May 22nd, featuring a 
prominent industry speaker. 

Toy, juvenile and wheel goods ex- 
ecutives will be in attendance also. 


Fuller Promotes Two 


SAN FRANCISCO—W. P. Fuller 
& Co. have promoted C. E. Ide and 
L. H. Markwood. 

C. E. Ide, for the last two years 
director of sales, paint and allied 
products, has been appointed general 
manager of Fuller’s Southern Dis- 
trict. He joined Fuller in 1930 as a 
time study man. He will be respon- 
sible for offices, warehouses and stores 
in 47 locations throughout Southern 
California and Arizona. 

L. H. Markwood, former market- 
ing manager of consumer paint sales, 
will now act as director of paint trade 
sales for the entire company. He is 
now in his 39th year with the com- 
pany, having started as an office boy 
during summer vacations in the 
Spokane branch. After college he 
returned to Fuller’s Seattle branch 
and was transferred to San Francisco 
in 1935. 


Faster Service Goal 


TORRANCE, Calif. The Pitts- 
burgh Plate Glass Company’s paint 
and brush division announced they 
have completed construction and 
placed into production Selectron man- 
ufacturing facilities adjoining its 
plant here to keep pace with increas- 
ing demand for Selectron polvester 
resins in the Southern California 
area, 


Haynes Names Jobbers 
PASADENA, Calif.—New jobbers 
named by the Hayes Spray Gun 
Company include Harper and Rey- 
nolds Corporation, Los Angeles; and 
the Belknap Hardware and Manufac- 
turing Company of Louisville, Ky. 


THE ALUMINUM COOKING 
UTENSIL CO., INC., will become 
Wear-Ever Aluminum, Inc., effective 
April 1. The company is a wholly- 
owned subsidiary of Aluminum Com- 
pany of America. 
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MECHANICS’ TOOLS and 
HARDWARE SPECIALTIES 


HOOKS FOR EVERY PURPOSE 


Known all over the Country Since 1830 





Multiply 
your rental 
prospects 





No. 288 No. 282-10'/2"' No. 15-8"" 
102°" and 13°" No. 20-11"' 


Hand forged from a high grade steel made in many 
shapes and several sizes. Write for our hook folder 
today. We also manufacture forged flexible brick and 
pointing trowels, dividers, plumbers ladles and many 
other items. 

SEE YOUR JOBBER or Write for Catalog 


GUARANTEEDe® SINCE 1830 


W | L L | A M J @) al N S$ @) N | N C : Here’s a new rental machine that does the work of 2 for the price of 1. 


BRENNER AND KENT STREETS — NEWARK 3. N- J Converts from floor maintenance work to rug scrubber in only 3 minutes 
For Details Circle 35 on INQUIRY CARD -+» greatly increases rental possibilities. The JW12 rents for 














@ Floor polishing, waxing, buffing, scrubbing, steel wooling 
@ Rug and Carpet shampooing 
All these uses give you prospects for sales of wax, floor stain, steel wool, 





® shampoo, and many other items. 
brings you Conversion from polisher to scrub- 
All P ber is quick, easy job—you or customer 
Urpose can do in 3 minutes. Yet, the new multi- 
VARNISH SPRAYS... purpose Holt JW12, with tank, shampoo 


brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car 


and promotes them in 


LIFE 


High-Gloss Varnish 





Attachment for adjusting 


Spray produces a beau- seats, gives floors, rugs and carpets brush to deep pile 
tiful, shiny finish. air of professional care. For full story of rugs and carpets. 
Satin-Finish Varnish on this easy-to-rent Holt JW12, mail 

Spray imparts a rich, 30 
hand-rubbed tone. coupon now. 


Cash in on Krylon’s 
exciting spring cam- 
paign in Life by dis- 
playing them . . . to- 
gether with Krylon 
Spray Paints. 


SALES AND SERVICE CENTERS IN MAJOR CITIES. 


) i (\y» " rite c0. 


669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 





e Fast turnover on a 
40% profit line 

e Eye-catching label... 
winner of C.S.M.A. aero- 


sol award HOLT MFG. CO., Dept. K-4 


e Top qualit . the ‘ , 
Secntee te cal ths one 669 - 20th St., Ockland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


setter 


e Best seller colors and 
Crystal! Clear 


Please send me details on Holt JW12 for rental use. 

















Sells itself with colorful displays renee POSITION 
. oe . FIRM 
No wonder KRYLON is Ist in SALES—1st in PROFITS 
ADDRESS. - 
Call your jobber or write KRYLON, INC., NORRISTOWN, PA. ee a A ee a RN ee ia 
For Details Circle 36 on INQUIRY CARD For Details Circle 37 on INQUIRY CARD 
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It wouldn’t have 


happened with LN 
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LISTO 


MARKING PENCIL 


Listo makes a 

clear, bold mark 

on everything 

you sell or service 
.. even glass, 






Lewis bolts and nuts are ‘precision 
built, threaded to spinning fit. You 
can depend on Lewis to do the 

job right. And you’ll enjoy handling 
and selling the Lewis line because 





plastic, it’s a quality product in a quality 
cellophane. package. A package that is durable 
Refills in black, and clearly marked. 

red, blue, See your jobber or write for details. 
green, yellow, 

white. 


BOLT & NUT COMPANY 
: 504 Malcolim Ave. S&S. E. 

Ask your wholesaler or write 

MINNEAPOLIS 14, MINNESOTA 





LISTO PENCIL CORPORATION, ALAMEDA, CALIFORNIA 
For Details Circle 38 on INQUIRY CARD 


MARSHALLTOWN 














THE ORIGINAL 


TEHR-GREEZE 


FABRIC CEMENT 





WHITE—Makes repairing of 
binder canvases very easy. 
Dries almost instantly. 


. Dao: tase Binder canvases can be 
HOSE STAKE WATER BUBBLER repaired in the field with 
At last, an answer to damaged The one unique gadget you screw very little loss of time. 





flower beds and broken hoses. on a hose for deep irrigation with- Also a handy Harvest 
out washing. time mender of bags, 


Write for Current Price Lists and Sales Folders SaaS, Goons, Oe. 














GARDEN PRODUCTS DIVISION VAL A COM DANY 
turfgrass’) Farm — 4961 E. 22nd — Tucson, Ariz. 700 W. Root St., Chicago 9, Ill. 
For Details Circle 41 on INQUIRY CARD For Details Circle 42 on INQUIRY CARD 





tl. | ALWAYS SELL GENUINE 


=MOLLY © 





ae 
Write tor Free Literature SCREW ANCHORS 


56 For Details Circle 43 on INQUIRY CARD 


Molly Corp., Reading, Pa. ™— 
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IN MEMORIAM 





MOREY R. 
WHITE 


DENVER 


R. White, 47, 
factory representative associated with 
Emory Berrett in the White-Berrett 
Co., died Feb. 28. 

White, a graduate of the Univer- 


Morey 


sity of Colorado in 1934, had been 
in the hardware jobbing business for 
several years prior to going into the 
manufacturer’s agency business six 
years ago. 

In 1956 White and Berrett merged, 
forming a company that represented 
several leading housewares lines in 
the United States. 


BEN P. ATCHISON 
PORTLAND, Ore.—Ben P. 


son, 74, president of the 
Hardware & Supply Co., 
here Feb. 12. Atchison was born in 
Helena, Mont., where he later con- 
ducted a hardware business under the 
name of Pope Atchison Hardware 
Co. 

He came to Portland in 1923, work 
ing first for Honeyman Hardware 
Co. as a salesman and estimator and 
then for the original Builders’ Hard- 
ware & Supply Co. Atchison and 
James L. Price organized the suc- 
cessor to Builders’ Hardware & Sup- 
ply Co. in 1933, and ever since con- 
ducted the business together. 


EDWARD P. CASEY 


TACOMA, Wash.—Edward P. 
Casey, 74, former sales manager for 
the Grays Harbor Hardware Com- 
pany and owner of Casey Hardware 
store in Aberdeen, died Feb. 7 at a 
nursing home here. 

Mr. Casey, who was born in Chat- 
ham, Ontario, Canada, had been a 
resident of this city for the last 
nine years. 


HENRY VEIT 

WOODHAVEN, L. I.—Henry Veit, 
72, retired vice president of Bommer 
Spring Hinge Co., Inc., died Feb. 13 
at his home here after a long illness. 

He had been associated with Bom- 
mer for more than 50 years, starting 
with the company in 1902. 


Vv. WILLIAM LEUSCH 


SOUTH BEND, Ind.—V. William 
Leusch, 59, director of customer re- 
lations at the South Bend Tackle 
Company, died Jan. 23, here, follow- 
ing an illness of six months. 


Atchi- 
Builders’ 
Ine., died 
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LOUIS SWARM 


EVERETT, Wash.—Louis Swarm, 
74, who operated Swarm Hardware 
here since 1936, died March 4, after 
a long illness. 

Swarm, who was born in St. Elmo, 
Ill., entered the hardware business in 
1901 in his father’s store in St. Elmo. 
In 1909 he came to Washington and 
joined Dei Wert and Christensen here. 
In 1922 Swarm and Dei Wert opened 
the Dei Wert and Swarm Hardware 
until 1936, when he acquired Dei 
Wert’s interest and changed the name 
to Swarm Hardware. 


PICTURE OF 





RECENT PHOTO of Louis Swarm 
and his wife on vacation. 


A MAN CREATING STORE TRAFFIC 





Up goes the banner — and up with it go store traffic, sales and 
profits. This dealer's Clarke floor machine rental department 
brings in dozens of new customers twice, to rent and return equip- 
ment. Being a good retailer, he'll sell them something both times 
—and move a host of merchandise. Add the profit from these sales 
to his rental income and you see how easily he nets a handsome 
gain from his Clarke rental department. 

You can, too, just as easily. A Clarke rental department will make 
your store traffic jump. To these extra people, you can rent Clarke's 
complete line of floor care machines and sell a profitable amount 
of related items. Besides, Clarke gives you all the selling aids you 
need to merchandise your department and build your profits. 


Write for details. 





Clarke SANDING MACHINE COMPANY 


664 E. Clay Avenue, Muskegon, Michigan 


Authorized Sales Representatives and Service Branches in Principal Cities 
In Canada: Clarke Sanding Machine Co. (Can.) Ltd., 21 Advance Rd., Toronto 18, Ont. 


Floor Polisher Floor Sander 





Wet-Dry Vacuum Cleaner 


Rug Shampoo Machine 


Floor Edger 
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D&M Sports Equipment 












































need to win... 
the selling game 


Why “‘roll-your-own” trying to assemble a complete line of 
sports equipment that will sell? Eliminate brand confusion, 
inventory probems and duplication with the fast selling Draper- 
Maynard high-quality line. 

%& A complete line of sports equipment 

High-quality insures repeat sales 

Nationally famous brand name 

All price ranges 

Approved Youth League equipment 

MacGregor golf balls and tennis equipment 

Complete catalog presentation of line 

Quick delivery from wholesaler 


2 te >t Ot > be 


Faster turnover — higher profits 


Like to have the full story? Write today for complete informa- | 
tion, catalogs and name of your nearest Draper-Maynard 


wholesaler. 


DRAPER-MAYNARD 
Sports Equipment 


4861 Spring Grove Ave. + Cincinnati 32, Ohio 
For Details Circle 45 on INQUIRY CARD 
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to put Sales Punch in your Sportswear 
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#1367 FISHING VEST 





#1569 FISHING CREEL 


#771 HUNTING CAP 
— #1268 FISHING 


JACKET 
#1549 SNO CAP CREEL 





#1579 FISHING CREEL 





9774 JONES STYLE CAP 





#1759 SHELL & GAME VEST 













Write tor 
free literature 


THE AMERICAN PAD & TEXTILE CO. 


SPORTSWEAR DIVISION 


GREENFIELD, OHIO 





For Details Circle 46 on INQUIRY CARD 
HARDWARE WORLD 














SPORTS PROMOTION of the MONTH 


(Scheduled on our calendar, 
page 27, for May 24-June 6) 


Outdoor Adventure 


OBJECTIVE—The purpose of this campaign 
is to emphasize that for maximum enjoyment of 
outdoor adventure, whether it be a week or a 
weekend, there are basic needs which every 
camper should possess day and night. Sleeping 
bags, portable cooking stove, cooking and eating 
utensils, shovel, axe, knife, flashlight and lantern, 
first aid kit are among the items to include in your 
display. 

WINDOW—Designed to stop traffic, this win- 
dow display bases its effectiveness on the in- 
herent curiosity of the individual. The entire 
inside window glass is covered with green crepe 
or smooth surface paper except for three 3-inch 
wide “peek in” slits extending the horizontal 
length of the glass area. Suggested height of each 
slit is 4-feet for kids, 5-feet for mom and 5-feet, 
8-inches for pop, the “for kids,” “for mom,” “for 
pop” lettered above the respective slits. The 
teaser phrase “What is Basic ... Day and Night” 
is lettered in the uppermost area of the window. 
Inside the window secure an 18-inch wide ply- 
wood board the height of the window and cover 
it with tree bark, attaching real branches to the 
simulated tree. A signboard reading “. . . for 
Outdoor Adventure” is nailed to the tree. Attach 
to the sign an unfolded, colored road map, or 
travel folders. On the base area display the basic 
merchandise for sale in your store and if you 
wish you can attach a large tag showing the price 
of each item. 

ADVERTISING—In your newspaper, radio, 
TV and direct mail advertising, hammer away at 
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WHAT, 1S BASIC... 
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the “What is Basic” theme by stressing the im- 
portance of each item in your customer’s outdoor 


adventure plans. Point out how the features of 
each item will add to the adventurer’s pleasure 
and make for a more complete day and night of 
recreation. Emphasize in your copy how all of 
the items advertised are basic for planning an 
outdoor week or weekend. If you want to add 
an extra punch to your campaign offer a “pack- 
age deal” of the basic items complete for only 
This “package deal’ can be offered as 
a complete kit for two, or four, or more. 
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256—ARCHERY SALES UNIT and 
display stand designed for self-ser- 
vice. Available in three combinations 
of bows, colored bows and accessories. 
Each unit is packed in its own display 
stand and shipped as one complete 
unit to a carton. Has eye-catching 
appeal.—_Withington 


S#T er ac 


* GUARANTEED 





257—FIVE-WAY FLOAT deal con- 
tains five sizer of the 5-way Ideal 
Plastic Fishing Float. Each is a sep- 
arate compartment. Price areas have 
been raised above the level of floats. 
Stand-up back explains various ways 
float can be used. — Ideal Fishing 
Float Company, Inc. 





258—SELF -SERVICE MERCHAN- 
DISER requires less than one square 
foot of counter space and is designed 
for the small retailer to establish a 
complete fly line department on a 
single counter display merchandising 
rack of convenient size.—Sunset Fish- 
ing Lines 
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Sports Merchandising Aids 
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259 — REVOLVING METAL DIS- 
PLAY stand for Ideal Furnished 
Lines puts more product on less coun- 
ter space. Stand holds four colored 
plastic strips of 12 furnished lines 
to each strip. Customer merely snaps 
off his purchase. Three deals avail- 
able.—Ideal Fishing Float Company, 
Ine. 








260 — PACKAGED FISHING 
TACKLE KITS are packed in a 
heavily constructed, attractive, wood- 
grain display box, with cover. These 
kits make excellent gifts, presenta- 
tion awards, and incentives. Some 
have miscellaneous lures, practice 
casting weights, ete.—The Enterprise 
Mfg. Co. 





SPIN FISHING BOOKLET pub- 
lished annually by the Airex Corpora- 
tion packs a wealth of information in 
24 pages featuring a complete list of 
NSPA world spin fishing records, 
facts about fresh and salt water spin- 
ning, as well as a complete descrip- 
tion of the 1958 Airex line, with many 
new reels shown in full color. 

For Details Circle 280 on INQUIRY CARD 


AQUA-FLOAT MARINE SAFETY 
PRODUCTS catalog in full color is- 
sued by Style-Crafters, Inc., describes 
and illustrates life saving jackets, 
children’s swim vests, ski belts, buoy- 
ant boat cushions, vinyl plastisol 
floats, fenders, ring buoys and moor- 
ing buoys. 
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261—"SALE-MAKER” PACKAGING 
for life vests made of polyethelene 
keeps vests spotlessly clean, clearly 
visible and promotes close consumer 
inspection. Packages have special 
Peg-Board tabs for fast, attention- 
getting display throughout the store. 
—Drybak Company 
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262—PLASTIC SKIN PACK for 
Braided Bow fishing line is made to 
order for point-of-sale display. Prod- 
uct is immediately visible to consumer 
and is also dust-proof. Comes in as- 
sorted colors, on 30-yard spools and 
is available in three tests.—Gudebrod 
Bros. Silk Co., Inc. 





“FISHING TACKLE FOR 1958” is 
the title of this 60-page catalog is- 
sued by The Worth Company. Illus- 
trated and described are spinners, 
flies, lures, assorted lure kits, salt 
water rigs, trolling spoons, leaders, 
swivels and snap hooks, rod winding 
thread, rod making material, and 
scores of other items. 
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BLACK SPUN GLASS and Bronz- 
Glas tubular fishing rods are de- 
scribed in this 32-page Harnell cata- 
log issued by George Hine Products 
Co, Also included are salt and fresh 
water spinning rods, popping and fly 
rods, casting and live bait or boat 
rods and surf casting rods. 
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SPORTS SHORTS 


DELUXE TRADE CATALOG issued 
by Shakespeare Company, gives an 
up-to-date, comprehensive presenta- 
tion of the entire line of fishing tackle. 
The 48-page catalog offers detailed 
descriptions with “big picture” illus- 
trations of tackle. Also included is in- 
formation dealing with miscellaneous 
equipment, company personalities and 
other items of general trade interest. 
For Details Circle 285 on INQUIRY CARD 
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NEW SPORTS DIRECTORS 





Jim Dee 


Harry Hampton 


Jim Dee has been appointed direc- 
tor of the shooting development pro- 
gram of the Sporting Arms and Am- 
munition Manufacturers’ Institute, 
New York City, and Harry Hampton 
has been named assistant director. 

Dee will coordinate all promotional 
activities concerned with shooting 
sports, among them recreational 
shooting, junior shooting and shoot- 
ing preserves. Both he and Hampton 
will coordinate activities of a national 
field staff. Hampton remains director 
of the Sportsmen’s Service Bureau 
and assistant secretary of SAAMI. 


Joins Johnson Motors 


James A. Hallett of Fond du Lac, 
Wis., has joined Johnson Motors, 
Waukegan, IIl., as an assistant sales 
manager. Hallett previously served in 
executive sales and service positions 
with the Kiekhaefer Corporation and 
Martin Outboards, 
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MORE POPULAR 
THAN EVER.. 


in their 
“SERVE 


YOURSELF” 
packet 


Moore Picture Hangers in their handsome, 
colorful Picture Window Packets sell faster, with 
less effort. They're easier to display, easier to 
handle, and the 4 different sizes are more 
quickly identified. For more picture hanger 
sales, stock these 58-year favorites, NOW IN 
TODAY'S MOST MODERNHANGER PACKAGE. 





MOORE PUSH-PIN CO. 








Since 1/9OO 
Vakers of famous Moore Push-Pins 
PHILA. 44, PA 





113-25 BERKLEY ST 




















BELONGS ON 
YOUR COUNTER 


The Moore 7208 Counter 
Display. 72 Packet ca- 
pacity, yet is only 10%"’ 
high, with 9°’ diameter 
base. All metal. Revolves. 
Ask your jobber. 
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Your Jobber has 
FULLER money- making 
specials like this ) 


They're NEW ... They're HOT 
They're FIRST QUALITY 


3-Piece File Set 
in a Plastic Kit S 
to retail at 


SPECIAL 
.00 


set 


(reg. Retail value $1.70) 


7’ Double Extra Slim Taper File @ 8"' 
Bastard File @ 8'' Round File @ 


Mill 


ie The most needed files. Made in Portugal to 
- U.S. Govt. Specs., they are special analysis 
high carbon steel, hot forged and preci- 
sion hardened. You couldn't find better 

m files at any price and we've priced them 


a Call pao jobber's salesman for No. 


170 TODAY . 


. and ask him — 


FULLER | TOOL COMPANY, INC. 


a ay Webster Avenue, New York 67 


re World's lorgest producers of unbreokat 


mber h 
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HOLD-E-ZEE 


ORIGINAL AUTOMATIC RIP: 


SCREWDRIVERS 


st 
in FEATURES 


in QUALITY 
in VALUE 


For complete customer satis- 
faction, sell the feature- 
packed drivers that give 
all purpose use—sell 


HOLD-E-ZEES 


FEATURES (exclusive) 
include: LOK-BLOK, 
makes blade impact, 
twist proof; GRIPPER 

recedes deep into 
handle; Special Bit, 
recognized as best 
for both cross 
point screws. 


QUALITY is oy 
vanadium blade 


VALUE is unsurpassed 

Hold-E-Zees give full use 

Plus... yet cost no more 
than ordinary drivers. 


Pre-Sold by aggressive na- 


tional advertising and out- 
standing merchandising units. 


UPSON BROS., inc. 


ROCHESTER 14, N. Y 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 48 


when desiring further information 
about advertisement. 
A 
American Biltrite Rubber Co. 49 
American Chain & Cable Co., American 
Chain Div. ..... er 6 
American Pad & Textile Co. << 
American Steel & Wire Co. 2, 8 
O. Ames Company .. ; « 
Atkins Saw Div. Borg-Warner Corp. 41 
B 
Bevin Bros. Mfg. Co. (John H. Graham 
8 ee ios acho’ . 4zZ 
Bommer Spring Hinge Co. . 14 
The Borden Co., Chemical Div., Resinite 
Dept. ..24, 25 
Cc 
Clarke Sanding Machine Co. , 57 
Cleveland Mills Co. ... 16 


Colorado Fuel & Iron Corp. (1) Front Cover 


Crescent Tool Co. . oe 47 
D 

Diamond Tool & Horseshoe Co. . 5&3 

Draper Maynard Co. ae 58 
F 

Fuller Tool Co. ... . , 61 
G 


The Grabler 
John H. Graham & Co., Ine. (56).Back Cover 


Manufacturing Co. (22) . 26 


H 
Haws Drinking Faucet Co. . : 52 
Hayes Spray Gun Co. .. a ae 1 
Hemp & Co. Div. of American Thermos 


Products Company .......... 22 
Holt Manufacturing Co. oo uscccccvenses's 55 
I 
Irwin Anger BIR GO. oss cdcdivcves bi6-6 i 
J 
Jackson Manufacturing Co. ............. 52 
Wm. Johnson Inc. ... bint «teens “we 
K 
Mathias Klein & Sons ....... - 42 
Krylon Incorporated een ee 55 


L 
Lewis Bolt & Nut Co. . aed 56 
Listo Pencil Corp. ..... Sod shee eeemes “we 
M 
Marshalltown Trowel Co. . 56 
Metal Ware Corp. ........... Leah oa ae 
Robert E. Miller & Co., Inc. ..... 64 
Milwaukee Tool & Equipment Co. .... 12 
Mirro Aluminum Co. vend Third Cover 
Moline Iron Works 14 
Molly Corporation d bie 56 
Moore Push Pin Co. 61 
Morck Brush Div., Pittsburgh Plate 
Glass Co. .... ‘ 15 
N 
National Screw & Manufacturing Co. 23 
Nicholson. File Co. ‘ 7 
oO 
Ox Fibre Brush Co., Ine. 13 
P 
Proen Products Co 45 
R 
Red Devil Tools Second Cover 
The Regina Corp. Sas 19 
tS] 
Schlueter Manufacturing Co. ‘ 17 
Scovill Manufacturing Co 21 
Southern Screw Co. 39 
Strataflo Products Ine. 63 
T 
True Temper Corp. F 9 
Tubbs Cordage Co. ; ‘ 13 
The Turfgrass Farm . 7 x 56 
U 
United States Steel Corp. Subsidiaries 
American Steel & Wire Co. «i 2,8 
U. S. Steel Corp., Cyclone Fence Div. s 
U. S. Steel Products, Div. of United 
States Steel ...... oS nee , 2 
Upson Bros., Inc. ..... es és 62 
Vv 
Val-A Company ..... ae Pz 56 
Ww 
Wilshire Manufacturing Co. ........ 63 
G. F. Wricht Steel & Wire Co. ...... . 63 
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Another specia. from WILSHIRES 
RED TAG pRoMoriON / 


ADDED STRENGTH ON ys We j 
RIGIDITY and ee 
Ls UNIFORMITY : 

WRIGHTWELD HARDWARE CLOTH 7-PC. BRASS ENSEMBLE 








wr 


















Added strength, rigidity, stake about Wilshire’s extra-special 
uniformity. Flat wire sel- “RED TAG PACKAGES” 
vage permanently welded Complete with Ad Mats! 
to each filler wire. Sizes Po 7 
2x2,3x3,4x4. méLe tor exciting 12-page | = 
RED TAG CATALOG with the os 
Hexagonal oo ™ . er — hottest values ever offered! “ane 
Insect Clo ° e 
Wire Strand © Woven Wire Lath athe 











6. F. wean STEEL & WIRE CO. WILSHIRE Bog 


Worcester ¢ Massachusetts 


Sales Office and Warehouse: 909 Santa Fe Ave., Los Angeles, Cal. 4865 SAN FERNANDO ROAD WEST + LOS ANGELES 39, CALIFORNIA 
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A real help 


for salespeople 


CHINA & GLASS 


By H. 9. Wilson 


iol Soler tele) 2 
WIRE STRAINER 


This 56-page booklet reveals sales and merchan- ; 
dising ideas for all types of dinnerware, glass- EIGHT SIZES 


Pt ; Many pump manufac- 
ware and table accessories. It also gives the turers use Stratoflo os 


original equipment. 


historical background, manufacturing methods 
and window and in-store display ideas. 





Get this excellent sales aid, today. Send 25 cents 














Raines Cenlilae te STRATAFLO Foot and Check 
a yg ~ Valves end leakage troubles, save 
\o wear and tear on pump and save 
\ ‘We their cost in service calls. They are 
*.%. ideal for jet-type pumps. 
HARDWARE WORLD SERVICE BUREAU Write for Bulletin 1003 or telephone 
1355 Market Street San Francisco 3, Calif. ee ee 
STRATAFLO PRODUCTS, INC. 
Write for Catalog Fort Wayne, Indiana 
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DRY GOODS STORE, GEN GA. 
Est. ’43. Only store of type in twn. 
Low ovrhd. XInt. oppty. Ask $45,- 
000. Write B9885. 

POWER MOWERS— PAINTS— 
HARDWARE. NE. Okla. Retail. 
Oil Capital of World. XLNT oppty. 
Expan. A-1 loc. Ask $26,500. Write 
B10065. 

GENERAL STORE—S Cen La. 
Groc., Hdwe. seeds, dry goods. 
Grow. indus-res. area. Bldg. opt. 
Net $5000. Est. ’44. P.O. adj. Write 
B10085. 

HARDWARE & APPLIANCE 
STORE, W.C. Calif. Est. over 50 
yrs. Choice Loc. 15 yr. lease. 10,000 
sq. ft. sales area plus basement. 
Aver. sales per mo. $25,000. Net 
profit 8°, of net sales. Il] health 
forces sake. Goodwill exclud. from 
price to expedite sale. Write 
# 23932. 

BUSINESS MART OF AMERICA, 
5723 Melrose Avenue, L.A. 38, Cali- 
fornia. 











FOR SALE 

Electrical Contracting business in So. 
Calif. town of 6000 pop. Inventory 
trucks, tools. Excel. opportunity. 
Write Box A-912, care HARDWARE 
WORLD, 1355 Market Street, San 
Francisco 3, Calif. 
DECALS FOR HARDWARE 

DEALERS 
Attractive designs with brilliant col- 
ors. Imprinted with your copy. Ideal 
for advertising and identifying your 
merchandise or service. Small or 
large quantities. Low cost. Quick 
delivery. Catalogue free. Write to- 











Announcements in this section are inserted at the rate ef tes 
cents per word, including address 
charge of $2.00 per issue, payable in advance. Send copy te 1355 
Market Street, Son Francisco 3, California. 


or box number, with a miaimem 








ITIES 


day! Cordell Company, 2506H-52nd 
Street, Kenosha, Wisconsin. 


HARDW ARE—NORTHEAST OHIO 
Established 1916, completely equipped, 
$50,000 stock, sales $66,000 year, all 
retail, storage upstairs, downtown, 
rent $200, priced right. Apple Co., 
1836 Euclid, Cleveland, Ohio. 


WILL WAREHOUSE LINE 
Established manufacturers’ represen- 
tative with many years’ experience in 
West would like line of builders’ hard- 
ware, or specialty hardware items to 
sell to Western wholesalers and in- 
dustrial jobbers. Have space for ware- 
housing ample supply of merchandise 
for quick deliveries. Can buy out- 
right or handle consigned stock. Good 
references. Address Box A-911, care 
HARDWARE WORLD, 1355 Market 
Street, San Francisco 3, California. 


FOR SALE 
HARDWARE — HOUSEWARES 
GIFT store. N.W. Oregon. Wel! estab. 
Growing Dist. Xint. oppty. Ask $45,- 
900.00. Terms to right party. Owner 
retiring. Address Box A-913, care 
HARDWARE WORLD, 1355 Market 
Street, San Francisco 3, Calif. 


Kelly-Western Names Glenn 
SALT LAKE CITY — Jack Glenn 
has been appointed to the sales pro- 
motional staff for PAX Crabgrass 
and Soil Pest Control for the Kelly- 
Western Seed Division here. 


Starrett Sales Change 


The L. S. Starrett Company an- 
nounced the appointment of Reginald 
E. Brackett assistant sales manager. 










Adjustable Rubber 
Cushion Glide 


la 


Monopoint Glide 















Bakelite Caster Cup 











64 








Glide softly, 
smoothly. Set of 4 on 
a 3-color card. 6 Sizes, 
5”, %”, 17, 10/16", 1%", Ye”. 


PROMPT SHIPMENT 
ROBERT E. MILLER & CO., INC., 


35 Pearl S* “tau. Wa-t AM 
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Ask your jobber, if he is not supplied, write 


Lowe's Hardware Expands 


OGDEN, Utah—A remodeling and 
expansion program costing $100,000 
is underway at Lowe’s Hardware, 
2326 Washington Blvd., here, accord- 
ing to a report from store manager 
M. Joe Etchingham. 

Etchingham said the store’s name 
will be changed to Lowe’s and the 
main floor will include new fixtures 
and flooring. The two-door front will 
become a one-door, all glass front. 
C. J. Serne, store engineer of Glen- 
dale, Calif., is the designer of the 
project. 

Plans call for an entrance from the 
rear parking lot into Lowe’s second 
floor where a nursery and garden sup- 
ply store will be installed. Also on 
this floor will be a permanent toy 
display, fire place display and party 
supplies and patio furniture. 


Harvell Sales Rep 


DENVER — Robert J. Anderson, 
2980 South Steele Street here, has 
formed his own sales organization, 
and at the recent Housewares Show, 
was appointed sales representative for 
Harvell Manufacturing Corporation, 
Hubbard, Ohio. 

Anderson will handle the com- 
plete Harvell line, which includes 
Space Saver matched kitchen sets, 
lithographed housewares, serving 
trays, tray tables, metal and plastic 
wastebaskets. The new organization 
will serve all classes of the trade, 
and will cover the Mountain States 
area, and the city of El Paso, Texas. 


Thatcher Western Rep. 


LOS ANGELES—Ralph A. Collins, 
Collins & Co., here, has been named 
manufacturer’s representative for the 
McKee division of the Thatcher Glass 
Manufacturing Co., Inc. 








Set of 4ina 
3-color Box, Rubber Ex 
12 Boxes in Tubular Glide 





on, 
1%", ive", Upholstery Nail 
76+ %”, 





Rubber Adjustable Tubular 
Thumb Tack Crutch Tip Spring Type 
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Profit the EASY WAY, with 
MERIGA’S MOST WANTED PRESSURE PANS 


MIRRO-MATIC 


























Don't waste sales effort swimming upstream. Ride the rising tide of public 
preference as sales soar higher, year after year, with the leader among pressure 


pans .. . MIRRO-MATIC! 


There are many solid reasons for MIRRO-MATIC’s overwhelming leader- 
ship. The high-domed cover and secure quarter-turn closure that makes its 
full capacity usable. The removable, suds-safe Neoprene gasket. The fusible 
safety plug. The exclusive Reminder Ring on the handle. 


But, THE BIG DIFFERENCE is the MIRRO-MATIC Selective Pressure 
Control you can hear, as it automatically prevents pressure from going higher 
than recipe requires, 5, 10, or 15 Ibs. This remarkable control is unbreakable, 
has no moving parts, never needs adjustment! 








poems Buy the pressure pan that sells itself 
(now SHOVELS .+.in a full range of popular sizes. 

4 7 ee 14.95 retail 

/ and 2 RIPE NS 12.95 retail 

/ ERS Wsevacene 19.95 retail 

/ PUSH EP te 24.95 retail 

. ee two new oe . : eoseses ia retail 

ach with rack and recipe book. 
MIRRO PRODUCTS | Buy FROM YOUR MIRRO JOBBER! 























ALUMINUM COMPANY . MANITOWOC, WISCONSIN 
Fifth Avenue Bidg., New York 10 Merchandise Mart, Chicago 54 
World's Largest Manufacturer of Aluminum Cooking Utensils 


MIRRO- 
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Ri youset 
| INTHE NYLON § 
CORD BUSINESS | 


® The Easy Way 

®@ The Low Inventory Way 
® The Low Cost Way 

® The Packaged Way 

® The High Profit Way 








ig 100% NYLON 
BRAIDED CORD 
RACK 


That's right...here is an 
easy, low cost way to get into 
the highly profitable Nylon 
Cord business. This rack is 
only 24 inches high and takes 
up less than 1 square foot of 
floor or counter space. Cord 
is one reel each of 1/8”, 
3/16", 1/4” and 5/16”. Rack 
is FREE with order for 4 or 
more spools. 


Ask your jobber about it... 


Kine on} 


~ CORDAGE | 


John H. Graham & Co. Inc. 
105 Duane St., New York 8, N.Y. 











